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RESEARCH...THE STARTING POINT 


Beginning with research, Cyanamid’s service to the tanning industry is a com- 
plete, carefully planned series of operations, covering product development, 
pilot plant production tests, rigid chemical control of manufacture and close 
technical cooperation with tanners. 

Proof of the effectiveness of this service may be seen in the consistently high 
quality leathers now being produced by tanners with the aid of Cyanamid 
Tanning Agents. And promise of still greater progress is offered for the future. 
For it is the aim of the Cyanamid laboratories to supplement constantly the 
tanner’s skill with new and better materials for the improvement of his products 
and processes. 

We invite your inquiries regarding the products listed below 


{ ‘ es Manufacturers of CUTRILIN® Bate, TANAK* Synthetic 
f-JIsfAA/ | f if if 44/ NJ S71) 
EN she hs MMANUE ' 1) Tanning Materials, BETASOL* Wetting Agents, and sole 


d 





s *F, : c 
INDUSTRIAL CHEMICALS DIVISION distributors of TWECOTAN 9 


30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. by Taylor White Extracting Company. 


*R) 





+ + + + + + HH 


UNITED 
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give you these 8 
Shoemaking Advantages! 


Acts as filler through shank area 

Provides firm, broad base for outsole leveling 

Gives fullness and character to finished bottom 

Makes possible accurate, quick insertion 

Provides positive locating of steel or wood shank piece 
Maintains uniformity with every pair 

With long heel style, affords tighter joints at heel breast 
Leaves insoles free from prong or tack point penetration 


FOR the maker of welt shoes . . . United 
suggests Combination shanks, finest for this 
type of footwear because they impart so many 
extras in addition to reliable support. Precision 
fitting, characteristic of all United shanks, is found in both the 
cover and the steel (or wood). 


For greatly improved shoemaking, try United Combination Shanks. 
Ask your United man about a 
shoemaking trial with a Com- 


bination shank individually  Jpited Shoe Machinery Corporation 


suited to your shoemaking. BOSTON, MASSACHUSETTS 











FLESHING MACHINE—cylin- _ inches results in easier operation. 
der runs in heavy duty ball bear- © Opened and closed hydraulically, 
ings. Open position about 7!/2 eliminating many working parts. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 
GEORGE FROMER CO., EASTERN SALES DIVISION, PEABODY, MASS. 


Export by International Division of: ALBERT TROSTEL & SONS CO., MILWAUKEE, WIS. 
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These GOLD CROSS SHOES—product of 
United States Shoe Company—were made 
of suede tanned with Du Pont “G-942." 


Now... Du Pont “G-942” Tanning Agent offers you 


Trade Mark) 


A PLUMPER—HIGHER-QUALITY SUEDE 





You get a bonus of a plumper and 
higher-quality leather that 
brings a better return for your 
tanning dollar. ‘‘G-942”’ gives 
maximum plumping on all types 
of kidskins, while controlling 
shrinkage. The process is easy to 
control by pH measurements. 


By actual tannery tests, kid- 
skins yielded 2 to 5 square feet 
more white suede leather per 
dozen skins . . . leather that was 
thick and plump with a fine, silky 
nap. 


FOR BLACK AND WHITE 
Du Pont ‘G-942” consistently 
gives outstanding results, and you 
can use practically the same tan- 
ning process for black or white. 
‘“*G-942” tans through white, leav- 
ing no stain, and bleaching is un- 
necessary. 
CRUSHED GRAIN 

Fine quality crushed grain leath- 
ers are produced equally well with 
**G-942.”’ And most finishing 
chemicals, as well as other tan- 
ning agents, can be used in con- 


junction with ‘“G-942.” 

Let us arrange for a technical 
representative to call at your plant 
and explain in detail how ‘“‘G-942” 
can help you produce better 
leather. 


REG. U.S. PaT. OFF. 


BETTER THINGS FOR BETTER LIVING 
. . « THROUGH CHEMISTRY 


E. 1. DU PONT DE NEMOURS & CO. (INC:), GRASSELLI CHEMICALS DEPARTMENT, WILMINGTON 98, DELAWARE 
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New Light On Competition 


I' THERE is one thing that Ameri- 
can business has done consistently 
wrong it is that of regarding the 
ruthless forces of competition as the 
ruling god in our system of free 
enterprise. Our all-out acceptance of 
the economic philosophy of the sur- 
vival of the fittest and the devil take 
the hindmost has made us a nation 
of unprecedented industrial power 
but has at the same time scarred the 
moral face of the nation. 

Because we have created in this 
sense a wrong sense of values. and 
have lived by them. we must now be 
prepared to suffer from them, The 
shoe and leather industry a couple of 
vears back returned to its narrow 
groove of intense. dog-eat-dog com- 
petition. The rest of the industrial 
nation has also returned to its own 
froove, And once again we see every- 
where in business the girding of mus- 
cles, the gritting of teeth. the tensing 
of nerves. the grim resignation to 
“succeed” by virtue of one’s success 
in destroying competition. For com- 
petition, as we know and practice is. 
has no patience with compromise or 
the median line. Its goal. to earn the 
laurel of success. is complete de- 
struction of the protagonist. And the 
victor finds consolation in his destruc- 
tion with the self-righteous chant that 
all’s fair in love and war. 

But could all the merits and credit- 
able results of free enterprise be 
achieved without this fierce play of 
competitive forces in business? They 
certainly could not. Then why should 
we eliminate competition? 

We should never—nor could we 
even if we wanted to—eliminate 
competition as a natural element of 
business. of life itself. What we are 
arguing here is that we have simply 
taken rather 
than a human approach to competi- 
tion. We have applied a wrong sense 
of values to competition in society 
an animal rather than a human sense 
of values. 


an animal approach 


In the animal world. in the uni- 
verse itself. the ruthless law of the 
survival of the fittest prevails. If there 
is one object desired by two animals. 
there is a fierce fight for it. One ani- 
mal is destroyed or chased away so 


6 


that the other may have the object 
entirely for himself. That is the harsh 
law of nature. Animals do not protest 
it but do their best to abide by it. 
Now. for an interesting compari- 
son. look at the way our own com- 
petitive system operates in) human 
society. Actually. how — essentialls 
different is it from animal seciety / 
One object. two bidders. It is won 
by the bidder with the 


strategies and aggression. 


strongesi 
But what 
happens to the loser? 

And here we come to the essential 
difference between animal and human 
competition. In the animal society it 
is the devil take the hindmost. In 
the human society—in business or in- 
dustrial society—the winner has a 
moral obligation and concern for the 
losers welfare. 

Now. with that in mind. take a 
good look at competition in American 
business. Does the victor concern 
himself with the welfare of the loser? 
Does the victor feel a moral obliga- 
tion to the loser? The inescapable 
answer of no is the sad commentary 
on our sense of social values. 

Perhaps we have found the psycho- 
logical core to this matter in this: 
as a nation we have grown up with an 
abnormally high emphasis on  eco- 
nomic values and an abnormally low 
emphasis on the social values which 
are inevitably interlocked with those 
economic values. In short. we have 
not yet fully recognized the moral 
obligation of the victor to the wel- 
tare of the loser. 

This does not mean that American 
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NOTICE 


Anyone desiring reprints of 
LEATHER and SHOES’ editorials 
may obtain them at the following 
nominal cost: 


Up to 100 


2'%2c each 


business should set up a “welfare 
state” in its own domain. It does not 
mean that competition should become 
the less intense. that those with the 
potentials of success should not strive 
to succeed to their maximum ability. 

But it does mean this: that the 
losers cannot be left adrift: that the 
victors moral duty requires that he 
be just as concerned with the fruits 
of the loser’s failure as he is with 
the fruits of his own success. 

Is all this just so much philoso- 
phical claptrap? To those who might 
think so we simply point to a com- 
parison of business as it operates to- 
day and as it operated a half cen- 
tury ago. Look at the vast differences 
in management's concern with the 
concrete welfare of labor or workers: 
look at the social legislation that has 
been passed: look at the government's 
concern with the action and welfare 
of business. In fact. we can come to 
this conclusion: social obligations 
have become a potent force in our 
competitive economic life. More busi- 
nessmen are realizing this, practicing 
it. But they still represent only a tiny 
minority—that is, those with a con- 
scious sense of the moral and social 
values involved in competitive busi- 
ness. 

We have seen—and continue to 
see—the ruthless damage done by use 
of blind dog-eat-dog competition in 
the shoe industry. for example. In 
any given “normal” year approxi- 
mately 50 percent of all shoe manu- 
iacturing firms operate at a loss o1 
without profit. Some of these failures 
may be ascribed to the various fac- 
tors adding up to inefficient or in- 
competent operation. But many more 
may be attributed to the consequences 
of ruthless competition, some of it 
created by losers as well as victors. 
In short. an inordinately large num- 
ber of firms in this industry have 
become adept at fashioning nooses 
with which to hang themselves. 
Neither has approached competitive 
business with sufficient moral or so- 
cial values. We have seen more an 
expression of animal rather than hu- 
man competition. And though this 
time one dog might gain the bone by 
virtue of destroying or evicting the 
other dog. be sure that. in compliance 
with the law of averages and the law 
of animal competition, one day an- 
other dog will do the same to yester- 
day's victor. 

Of course we cannot hope to 
change the course of action or the 
code of values overnight. All that 
can be hoped for is that one may be- 
come more conscious of these values 
and moral obligations, and represent 
a seed that may grow. 
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Are your profits 


You know that bacteria and fungi can 
eat up your leather and your profits too, 
if you give them half a chance. 


Many tanners and leather manufacturers 
are cutting leather losses to an absolute 
minimum with Dowicides, effective dis- 
infectants and fungicides produced by 
The Dow Chemical Company. Dowicides 
kill destructive microorganisms before they 
can do any damage—reduce losses caused 
by decomposition of collagen fibers— 
reduce deformation of grain and loss of 
hide substance. Service life of oils and 


Germicides and Fungicides 
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An example of Penicillium. Magnification 36x. 
away : 


emulsions is substantially increased 
through the use of these tested control 
agents. 


Keep the ‘“‘bugs’’ out—control waste— use 
Dowicides. Extensive laboratory facilities 
are maintained by Dow to help you solve 
your problems. Write or phone the nearest 
Dow Sales Office. 

THE DOW CHEMICAL COMPANY © MIDLAND, MICHIGAN 
New York ¢ Boston ¢ Philadelphia ¢ Washington 
Cleveland « Detroit « Chicago « St. Louis « Houston 


San Francisco « Los Angeles ¢ Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 
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CHEMICALS INDISPENSABLE 
TO INDUSTRY AND AGRICULTURE. 
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Prices Fall 15% 


At N.Y. Luggage Show 


Report of prices averaging 15 per- 
cent lower than last year came out 
of the National Luggage and Leather 
Goods Show held Aug. 8-12 in New 
York. Buyer attendance reached 1,000 
to view the lines of 187 manufactur- 
ers. Both dollar volume and profit 
margins are expected to fall below 
those of 1948. Sellers, however. 
felt somewhat optimistic about sales. 
due to low retail inventories, re- 
ported to be at the lowest point since 
last January. A good Christmas in- 
ventory stocking is expected (retail- 
ers ordinarily do 30 percent of their 
business in December). 

\ variety of new luggage lines 
were introduced, with brown leather 


Oak Bark Development 
In Calif. Quashed 


The $110,000 appropriated earlier 
for large-scale plantings of oak and 
wattle trees for tanning extract pur- 
poses has been abruptly withdrawn 
by the California Legislature. much 
to the consternation of the War Dept. 
and tanning industry. Dr. Fred 
O'Flaherty. director of technical re- 
search of the Tanners Council. and 
director of the War Department's 
tanning materials section of the QM 
Corps. is in Los Angeles investigat- 
ing the causes behind the unexpected 
move. 

Stated O'Flaherty, “The War De- 
partment’s interest is chiefly that 
the source is a defense material, and 
in time of war the lone resource in 
the event shipping is cut off. It is 
regrettable that the project was 
stopped, as it produces the finest 
tannin, and oak the best of pulp- 
wood.” Dr. O'Flaherty was scheduled 
to discuss the matter with Gov. War- 
ren, hoping to restore the project. 

Dr. Monroe C. Kidder. director of 
the project. said, “We had acorns 
planted that would stock 10,000 acres. 


luggage still the favored item in men’s 
lines. Among the convention’s speak- 
ers was Gen. Joseph W. Byron. for- 
mer director of the hide and leather 
National Security 
Resources Board, who stressed the 
importance of leather in the economic 
life of the nation. 


div ision of the 


Buyers and sellers alike expressed 
disappointment with the recent state- 
ment of President Truman that no 
excise tax relief legislation would be 
introduced in the session of Con- 
gress. Thomas A. Buckley, Spring- 
field. Mass.. was elected president 
of the 


Stein of Chicago. 


Association, succeeding Leo 


but they were ordered plowed up. 
The seeds had been gathered from 
all over the country.” The trees 
require 25 years for maturity. 


U.S. Anti-Trusters to 
Question Shoe Mfrs. 


During the week of August 15 the 
Anti-Trust Division of the Dept. of 
Justice will question, on order of the 
court, several shoe manufacturers in 
New York City, Philadelphia and 
New Haven in reference to the gov- 
ernment’s current) monopoly — suit 
against United Shoe Machinery Corp. 
During the week of August 22 shoe 
manufacturers in Milwaukee, Chica- 
go and Rochester will also be ques- 
tioned, and in the week following 
Labor Day. St. Louis shoe manufac- 
turers will be called for questioning. 

The questioning. dealing chiefly 
with listing of machine inventories 
in shoe factories, is upon order of 
Judge Wysanski, presiding in the 
USMC case. The manufacturers have 
been selected from an alphabetical 
list falling under the letters A. kK. 
U and V. 


NSMA Criticizes Leather 
Vs. Synthetic Soles Rift 


In a sharp criticism of the tactics 
being used by producers of leather 
and non-leather soles in the competi- 
tive war being waged between these 
two groups. the National Shoe Mfrs. 
Assn. stated that “the shoe industry 
and its public relations efforts will 
be caught in the crossfire. and the 
public will become completely con- 
fused on the subject of value. wear. 
foot health, etc.” 

The Association expressed belief 
that “our major suppliers of soling 
materials may have become over- 
aggressive to the point of attempting 
to promote their own goods to the 
calculated detriment of their competi- 
tors. 

The Association was impartial in 
its comments, implying however that 
both types of products had something 
to offer, and pleaded for continued 
research for better and more eco- 
nomical soling materials. It strongly 
stressed that “the shoe manufactur- 
ing industry will violently resent 
being caught in a crossfire.” 


7 Firms Bid Navy Shoe 
Order of 252,000 Pairs 


Bids on Navy Invitation No, 5342 
amounting to over 252,000 pairs 
were made by seven shoe manufac- 
turing firms, as follows: J. F. Me- 
Elwain Co., 26,079 pairs at $4.975. 
and 24.000 at $5.125; E. J. Givren 
Shoe Co., 26.079 pairs at $4.85. and 
24.000 at $4.96: Endicott-Johnson 
Corp., 26,079 pairs at $5.035. and 
24.000 at $5.165: Hubbard Shoe 
Co... 15.000) pairs at $5.05: Belle- 
ville Shoe Mfg. Co., 16,000 pairs 
at $5.35. and 16.000 at $5.41: Dovle 
Shoe Co., 5,000 pairs at $5.24: John 
Foote Shoe Co., 26.079 pairs at $5.19, 
and 24,000 pairs at $5.32. 


May St. Louis Shoe Output 
20% Below Last Year 


Shoe production for May in the 
St. Louis area reached only 5.7 mil- 
lion pairs, a drop of 22 percent from 
April, 20) percent lower than the 
seven million pairs for May, 1948. 
and the smallest’) monthly output 
since January, 1946, This compared 
with a 12 percent fall in May shoe 
production for the entire U. S. as 
against May of last year. and a total 
decline of eight percent from April 
of this year, 
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LEATHER AND SHOES’ mem- 
bership in both the ABC and 
ABP is your guarantee of 
one price to all no cut rates 
on either subscriptions or ad- 
Vertising. 


If you are a READER... 


LEATHER AND SHOES’ membership in the ABP ( Asso- 
ciated Business Papers, Inc.) is your assurance of 
highest editorial standards. As a member. the publisher 
of LEATHER AND SHoes dedicates his best efforts to 
live up to the ABP’s Code of Ethies. 


He pledges to consider, firsi. the interests of you—the 
reader. He works for truth and honesty in all publish- 
ing departments. He strives to be a leader of thought 
in his editorial columns. and to make his criticism 
constructive. L&S has the largest and most capable 
editorial staff to serve you, 

Briefly... 


business papers that are also members of the ABC (pub- 


the ABP is an association of top-notch 


lications with paid and audited circulation). 


LEATHER and SHOES is the only 
publication serving the shoe and 
leather industry that is a mem- 


ber of both the ABC and ABP. 


300 WEST ADAMS ST. ® 


\ 

\\\@ @ @ IS d mem 
\\\\\ 

\\\\\ 


ond SrtOreS 


Published by The Rumpf Publishing Co. 


Here’s what it 
means to You: 


If you are an ADVERTISER 


ABP’s business is to boost your business. As a mem- 
ber of the ABP. LEATHER 


striving to improve its editorial value to its readers. 


AND SHOES is constantly 


That's why L&S enjoys highest prestige and influence 
among the industry's buyers and specifiers. It has the 
largest ABC paid circulation . . . the largest pass-along 
readership . . . the largest subscription receipts, plus 
5I‘+ more net paid circulation among shoe. leather 
and leather goods manufacturers than the second paper. 
Highest editorial prestige and largest paid circulation 
naturally adds up to highest advertising volume——in 
total space as well as total dollars. 

That's why LEATHER AND SHOEs is the best buy for 
both readers and advertisers in the great 3 billion dol- 


lar shoe and leather industry. 


LEAT TER srs 


aoe \ 
PHILADELPHIA 


ST. LOUIS 
CINCINNATI 


(Formerly Hide and Leather Publishing Co.) 
CHICAGO 6, ILL. 
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Leather-Leather Products 
Employment Rolls Fall 


The number of production workers 
in all categories of the leather and 
leather products manufacturing in- 
dustry decreased sharply from April 
to May. the Labor Dept. reported. 
Total employment rolls in’ March 
were 368.000, fell to 358.000 — in 
April, and to 343,000 in May. run- 
ning well behind the 372.000. for 
April and 359,000 for May of last 
year. 

The breakdown by branches is as 
follows: leather, 44.000 in April. 
43.700 for May: boot and shoe cut 
stock and findings. 16.200 for April 
and 15.600 for May: boots and shoes. 
232.800 and 220.900; leather gloves 
and mittens. 9,600 and 9.300: lue- 
gage. 13.500 and 13.000, respectively. 


Shoe Worker Totals 
Rise In June 


The number of wage and salary 
workers in the leather and leather 
products manufacturing fields in June 
rose to 397.000. a gain of nine per- 
cent over May totals. according to 
a preliminary study released by the 
Department) of Labor. This was 
9000 more than the 388.000 employed 
in May but 6000 below the 403.000 
at work in April. 

Breaking the figures down to “pro- 
cuction workers” in’ the industry. 
the department listed 358.000 em- 
ployed in April, 343,000 in May and 
551,000 in June. Summing up the 
employment situation. the report con- 
cluded. “Employment in the shoe in- 
dustry picked up somewhat from the 
May low point as orders began to 
come in for the fall season. New 
England states reported further  in- 
creases in July. although the indus- 
try continued to operate at the gen- 
erally levels that have 
prevailed during the last year.” 


depressed 


BR estern German and British shoe manu- 
facturers meet again as Jacob Sigle (right) 
of Germany's largest shoe organization, the 
Salamander Corp., greets Bancroft Clark, 
chairman of Clarks, 125-vear-old firm and 
one of England's largest. Both Sigle and 
Clark received early training in U.S.A. 


Whelesale Shoe Sales Gain 


Shoe wholesalers did 18 percent 
more business in June as compared 
with May. although running 12 per- 
cent behind a year ago. the Bureau 
of the Census. Dept. of Commerce. 
reports. For the first six months of 
the year, sales of 29 large shoe and 
footwear wholesalers doing $18.824.- 
000 worth of business in June were 
about 1] percent behind the corres- 
ponding period of 1948. 

End-of-month inventory of 18 large 
firms reporting for June showed a 
gain of 21 percent over a year ago 
and 13 percent over May. Reported 
dollar value was $14,029,000, Ratio 
of stock to sales was 209 percent in 
June 1949 as compared with 138 per- 
cent in June 1948 and 173 percent in 
May 1949, 

Wholesalers of leather and shoe 
findings. of whom 24 reported June 


sales totaling $313,000, did one per- 
cent less business for June than May 
and 11 percent less business than 
June last year. Totals for the first 
six-months of the year showed a 
drop of nine percent from the same 
period in 1945. 

End-of-month inventories of 11 
large firms showed no change from 
May but were down 10 percent from 
June 1948. Stock to sales ratio was 
388 in June. 372 in May and 392 in 
June 1948. 


Shoe Fair Reservations 
Completed 


The Joint Committee of the Na- 
tional Shoe Fair has announced that 
reservations by firms and assignment 
of space for the 1949 Fair (Oct. 31. 
Nov. 1-3) fer members of the Na- 
tional Shoe Manufacturers Assn. and 
ponmember-prior exhibitors has just 
been completed. Nearly GOO - firms 
have reserved 1100) sample 
rooms. and an additional 80° booths 
reserved by allied trades. Unsold 
space is now being offered to firms 
still desiring reservations. Space at 
the Palmer House is sold out. but 
space is still available at the Stevens. 
Morrison and Congress Hotels. 


some 


Retail Shoe Sales Steady 

Sales in the nation’s retail shoe 
stores during June showed no change 
from the previous month, The Dept. 
of Commerce reports, The department 
indicated that retail shoe sales were 
one of three fields to report) “no 
change” from May. 

However. retail shoe stores’ sales 
for the first six-months of 1949 were 
down four percent from the same 
period a year ago while June sales 
figures were nine percent below those 
of June 1948. 

New York City stores did better 
than most large cities for the month, 
with sales fully five percent ahead of 
May. In Washington. D. C.. June 
sales dropped 20 percent from May 


Shoe and Slipper Production By Types: April, 1949 


KEES 


ese ene 


Non-leather uppers 


Paort-'eather uppers ¢ 
(thousands of pairs) 


(thousands of pairs) 


All-leather uppers 
(thousands of pairs) 


Rubber Rubber Rubber 


or or 
rubber Other rubber Other 
Compo- non- Compo- non- Compo- non- 
Leather sition leather Leather sition leather Leather s‘tion leather 
Total Soles Soles Soles Total Soles Soles Soles Total Soles Soles Soles 


or 
rubber Other 


Kind of footwear 


Shoes and Slippers 
Men's ; 92 as 
Youths’ and boys’ 238 177 1932 2 
Women's . 5,18: 9,771 4.988 426 760) 
Misses’ : : ‘ 912 1233 81 164 
Children’s ; 2,23 1,101 1.064 74 18 

1,807 265 20 7) 

1,010 0 19 ) 


19,943 11,745 700 1,067 402 338 j 4.129) 1460 1,446 1,217 
5,165 3,143 51 114 33 58 : 2 10 118 
AP) 1 20 
13) «-Ziz 
16 113 
71 102 
Infants’ 9 30 
Babies’ 122 


LPO? ies Bed Ee | 
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SIDE LEATHER 


Velka is a mellow leather, soft and strong, 


easy on little feet... and easy to work in tiny 
sizes, too. Youngsters and mothers both 

like Velka’s pretty colors... and they 

offer you an added selling feature for your 


Lak NN . children’s styles. We'll be glad to send 
Little Skippers PLN 5 ‘ 

by Vs ts \ you samples-of Velka’s complete 
Ayers Shoe Corp. 2 e 


and authentic color line. 


COLONIAL 
TANNING COMPANY. Ine. 
Boston 11, Massachusetts 
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figures. Baltimore was down four per- 
cent, Philadelphia off eight percent: 
and Pittsburgh, five percent. Cities re- 
porting gains were: Newark, up 17 
percent: and Minneapolis, up two 
percent, 


Sole Leather 
Still on Downgrade 


During the first five months of the 
year, only 2,884,000 hides were 
tanned into sole leather. some 719.- 
000 hides or 19.4 percent less than 
the 3.603.000 hides tanned in the 
same period a year ago. These figures 
were revealed in the Third Quarterly 
Survey of the year’s raw materials 
and markets prepared by John H. 
Patterson for the National Shoe Man- 
ufacturers’ Assn. 

Patterson reports that tanners are 
curtailing production of sole leather 
because they expect —non-leather 
soling materials to make sharper in- 
roads into the field. According to 
the Census Bureau, percentage of 
shoes made with leather soles fell 
to an all-time low of 56.2 percent. 
A year ago, it was 63 percent and in 
1947, 73.4 percent. 

Although sole leather production 
is down nearly 20 percent for the 
first five months. Census figures show 
a reduction of only 13 percent in the 
use of leather soles. However, the 
drop in total sole leather used was 
much less since leather insoles and 
welting continue to be used with non- 
leather soles. 


Texas Oil Tycoon 
Buys Rathy Shoes, Inc. 


Rathy Shoes, Inc., Pomona, Calif.. 
manufacturer of women’s high grade 
fashion footwear, has been purchased 
by L. M. Lockhart, wealthy San An- 
tonio. Texas. oilman. The firm has 
been reorganized, with Joseph J. 
Rathy. founder of the firm, staying 
as president and supervisor of style. 
design and production. W. C. Pet- 
tingell. former business associate of 
Lockhart. will be executive vice- 
president. 

The firm will be producing 300 
pairs daily by Sept. 1, with a labor 
force of 100. States Lockhart, “This 
reorganization places unlimited capi- 
tal at the disposition of the new man- 
agement. The goal is to make our- 
selves one of the finest shoe firms in 
the country, fer its size, and the most 
modern shoe factory in the United 
States.” 

Before Rathy started his own firm 
he was associated with several lead- 
ing manufacturers of women’s shoes. 
Other new officers: Clearine D. Lock- 
hart: J. C. Fincher, secretary; E. W. 
Murphy. treasurer; and Donald P. 
Nichols, vice-president and counsel. 


September Again 
Child Foot Health Month 


The National Foot Health Council. 
Rockland, Mass., has designated Sept., 
as the second annual Child Foot 
Health Month, according to Dr. Jo- 


Officiating at the recent Preview Opening in San Francisco of Heller’s Winthrop 
Shoes, first exclusive retail outlet for Winthrop Shoes in California are, left to right: 


aul Atkins, general manager of the Winthrop Division: A. 


VW. Heller; and J. Lee 


Johnson, vice president and director of International Shoe Co. The event, making a week- 
long celebration, was part of a big northern California public relations program which 
included advertising, publicity, store promotion and sampling. During the week, a free 
pair of shoes was given away to first applicants in each size. 
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seph Lelyveld, chairman. Purpose of 
the month is to encourage better care 
of children’s feet and teach children 
the importance of good foot care, 
good posture, and how to walk grace- 


fully. 


During the month, many school 
children will be given foot examina- 
tioins as part of a health check-up. 
\ special bulletin has been sent to 
school physicians, nurses and shoe 
fitters asking cooperation in the pro- 
gram. Manufacturers and _ retailers 
will receive posters, booklets, window 
strips and cards and other promo- 
tional material. In addition the Coun- 
cil is providing posters for classrooms 
and health centers, foot health ex- 
hibits for schools and libraries, and 
leaflets for children to take home. 


Dr. Lelyveld has found that chil- 
dren’s feet grow rapidly at play dur- 
ing the summer months and proper 
fitting of new leather school shoes 
with flexible leather soles for free- 
dom is essential for the healthy de- 
velopment of their feet. School exam- 
inations are now required by law in 
Massachusetts, Rhode Island and Con- 
necticut while 23 other states have re- 
ferred the Council’s request for simi- 
lar legislation to state departments of 
health and education. 


e . 
Classify Mfrs. By Size 
There were some 5308 leather and 
leather products manufacturing plants 
in operation during 1947, employing 
a vearly average of 383.175 workers. 


according to the latest analysis of the 
industry issued by the Bureau of 
Census. Dept. of Commerce. The 
analysis which covered 20 major 
industry groups classified by size 
showed that the value added by man- 
ufacture during the year was $1.532.- 
803.000, 

Of the total number of plants op- 
erating. 1128 employed from one to 
four persons. Next largest grouping 
was 994 plants employing 20 to 50 
workers. There were 827 plants em- 
ploying 10 to 20 workers while anoth- 
er 824 had five to 10 workers. 

Of the larger factories, 501 had 
50 to 100 employes and 552 employed 
from 100 to 250. Some 293 plants 
had 250 to 500 employes while 111 
had 500 to 1000. There were 16 fac- 
tories with 1000 to 3000 workers and 
only two in the 2500 and over class. 

The greater bulk of workers were 
employes in the 250- to 500-employe 
factory, with some 107,748 employed 
in 293 such plants during the year. 
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Wrinkle-Free Toe Linings 
AND NO QUESTION ABOUT IT! 








BUILD COMFORT AND SALES WITH *CELASTIC! 


For over twenty years Celastic box toes have brought positive 

toe comfort to men, women and children. The assurance that 

toe linings are permanently secure . . . in one style or one hun- : 

dred ... in one shoe or one million, is the Celastic contribution BOx< TOES 

to toe comfort. Good will and consumer satisfaction accumu- UNITED SHOE MACHINERY 
lated by year after year of Celastic performance prove that it’s CORPORATION 

good business to provide your customers with the best. BOSTON, MASSACHUSETTS 


*CELASTIC” is a registered trade-mark of the Celastic Corporation 
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Leather Profits Shrink Net sales of leather and leather 
‘ mare ; »sroducts were given as: first quarter 
Profits are shrinking in the leather O48 $622 ealiiodns fourth pai 
. “oO * =f . a 
and leather products manufacturing 8602 million: first quarter 1949 
industries. according to a_ special $538 milli Sue eek cama 
study of the first quarter 1949 made por fir eo t ni 1048-_ $501, mil 
we in Ta Paar Mpa AaiGAsisen Gn: were: hirst quarter — 2. ] m . 
eae Sg Ya ae hon: fourth quarter—$570_ million: 
ve Tore eder axes, 4 1dus a= “We: 
: 2 : first quarter 1949—$516 million. 
paid during this period 4.1 cents per see Cee ae : j 
ie ol oul but 2.2 eee Ss The FTC found net operating prof- 
Crone 0 sales, ’ Gea CO acs er > . ° = “De 
ae ii for the industry was $37 million 
aXes, SSpie* “ ie : 
' ve . s in first quarter 1948: $26 million in 
\ comparison with other periods y Scape: . 
indicates a Cownward trend as fol- fourth quarter: and $22 million in 
aati ‘ cng ; . OAC [ver ot Ine 
lows: first’ quarter 1948—3.5 cents first quarter 1949. However. net in 
per sales dollar after taxes; second come after federal income taxes was 
quarter—3.4 cents: third quartet S15 million in’ first: quarter 1948. 
5.7 cents: fourth quarter—2.5 cents: the same amount in the fourth quar- RAYMOND KOHN 
and finally, first quarter 1949—2.2 ter, and only $12 million in the first . . . sales manager of Bolff-Tober Shoe 
cents. quarter 1949, Vig. Co., St. Louis, recently named to 
- serve as general chairman for the fourth 
Fall Showing of the St. Louis Shoe Manu 
facturers Assn., April 23-26, 1950, 


1949 Shoeman's Guide 


The Halford Publishing Go., Ltd.. 
Leicester. England. has announced 
publication of the 20th annual edition 
of The Shoeman’s Guide, 1949 direc- 
tory of the wholesale trade in boots 
and shoes. machinery. mercery. leath- 
er. ete. in Great’ Britain, Northern 
Ireland and Eire. In five sections. 
the Guide lists manufacturers of 
boots. shoes and slippers. firms buy- 
ing and distributing footwear, shoe 
leather tanners. leather producers and 
distributors, and machinery, findings. 
mercery, last manufacturers and dis- 
tributors. 


| F O R M | T Y N.E. Output Up 15% in May 


Shoe production in the New Eng- 

land shoe states during May again 

for topped the nation with a total of 
11.397.000 pairs. a gain of 14.7 per- 


SOLVAY perfect neutralization cent over May 1948, aecording to 


the New England Shoe and Leather 


Ammonium rapid penetration Assn. During the month. total lb. Ss. 


shoe production showed a gain ot 


65 C y, | rbo n y, t e three percent over the same month a 


For the uniform neutralization that fine- YESR Sie: : : 
The following changes in output 
5 5 


Aas : ane : were recorded: Massachusetts +-10, 
ners are specifying SOLVAY Ammonium New Beseubiee --2k Males +17 
‘ percent. During May, the value of 
Solvay product for high-speed penetration shoe shipments from these states 
and a more level bottom for dyeing. So totaled $37.813.000 with a per pair 
always buy the finest Ammonium Bicar- average value of $3.33. 
bonate by name—SOLVAY... for For the first five months of 1949 
SOLVAY is the name leading tanners rely total New England shoe production 
on for perfect neutralization every time. amounted to 61.795,.000 pairs. a 
gain of .1 percent over the corres- 
. ponding period in 1948. National 
ac ecm SOLVAY SALES DIVISION shoe production totaled 191.412.000 
re pairs or 3.9 percent below the totals 
® Cleansing Soda XX =o 40 Rector Street, New York 6, N. Y. for the same period a year ago. Ship- 
BRANCH SALES OFFICES: — ments during this time equaled 191L.- 
; goad its 268.000 pairs, valued at $686.586.- 
ene O00. 


grain leathers demand, more and more tan- 


Bicarbonate. They depend on this pure 


dic 
Paro “ 


Ly) 
gichiore 


Ortho- 





® Snowflake* Crystals ! 
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Reprint from Vacuum Harness Oil Advertisement, 1877 


GOING PLACES TOGETHER 


Ir startep back in 1866 with 
a harness oil made from petro 
leum. Then came the successful 
use of petroleum in other leather 


oils and greases. 


Tanners and the makers of 
Gargoyle leather oils have worked 
closely together for 83 years. 
Petroleum research has contrib 
uted to the making of fine leathers. 


Today, the tanning industry 


offers new and vastly improved 
products to meet the challenge 
of competition. To aid in the 
production of these products, 
Socony-Vacuum offers its com- 
plete line of leather oils and 


greases. 


SOCONY-VACUUM OIL CO., INC 
Tanners Division 


26 Broadway, New York 4, N. Y. 


83 YEARS' PROGRESS IN A PROGRESSIVE INDUSTRY 








GCOS 
ea 
Leather Oils 
and Greases 
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YOU CAN 


Gargoyle Products 
-for Leather 


CURRIERS VACGREASE W 


CURRIERS HARD GREASE 
No. 13 


CURRIERS VACGREASE D 
SULFOLINE A 
SULFOLINE § 
STETINE No. 3 

CURRIERS Oll No. 4 


WATERPROOFING COMPOUNDS 


DEPEND ON 


Gargoyle 


LEATHER OILS AND GREASES 























QM Opens Bids 
On 225,000 Pairs 


Bids were opened at the New York 
Quartermaster Purchasing Office, on 
Aug. 11, for two invitations totaling 
225,000 pairs of Army shoes. 

Bids received under QM-30-280- 
50-14, calling for 150,000 pairs of 
hoots, service. combat, russet were 
2s follows: Allen-Squire Co., 150,- 
000 at $6.35; General Shoe Corp.. 
79.000 at $5.82 and 75,000 at $5.92; 
A. R. Hyde & Sons Co., 75.000. at 


CHESTNUT EXTRACTS 





$6.25: E. J. Givren Shoe Co.. Ine., 
150,000 at $6.16; Belleville Shoe 
Mfg. Co., 45.000 at $6.20. 

Bids received under QM-30-280-13, 
calling for 75,000 pairs of shoes, 
service, composition sole, Type II, 
were as follows: Belleville Shoe Mfg. 
Co., 45,000 at $4.85: Allen-Squire 
Co.. 75,000 at $4.50; General Shoe 
Corp., 37,500 at $4.58 and 37.500 
at $4.68; A. R. Hyde & Sons Co., 
75.000 at $4.95: E. J. Givren Shoe 
Co.. Ine., 75.000 at $6.10: Endicott- 
Johnson Corp... 75.000 at $4.475. 








LIQUID or 
POWDER 


MANUFACTURED 
BY THE... 


- CHAMPION PAPER | 
ano FIBRE CO. 


(CANTON DIVISION) 
CANTON, NO. CAROLINA 


SOLE MANUFACTURERS 


BLUDTAN 


™ Reg. U.S. Pat. off, 


BLOOD DECOLORIZED CHESTNUT EXTRACT 


ARTHUR C. TRASK & SONS 
4103 S. LA SALLE ST. 
CHICAGO 9, ILL. 


ARTHUR C. TRASK 
& SONS CORP. 
41 TREMONT ST. 

BOSTON 


Navy Asks Bids On 
1236 Prs. White Oxfords 
The Navy Purchasing Office, New 
York City, has issued Invitation No. 
5434 calling for bids on 1230 pairs 
of white leather oxfords. Bids will 
be opened Aug. 23 at 10:00 A.M. 
(DST) and delivery is scheduled 
for Sept. to the Naval Supply Depot 
at Bayonne, N. J. 


IEW WEIR ana 
INQUIIRWES 


Presently I am affliated with the Tech- 
nological Training Division of the Eco 
nomic Cooperation Administration — in 
Korea. We are working with the colleges 
and the middle schools and with industry 
to train competent engineers and tech 
nicians to fill the vacancies which were 
created when the Japanese, who filled 
almost all of these positions, were repat 
riated to Japan at the cessation of the 
hostilities of the War 

Some of the dithculties with which we 
were confronted are 

1. Lack of suthcient qualified instruc 

tors 
Very few good text books (no cur 
rent ones) 
Lack of laboratory equipment 
Lack of laboratory supplies 
Insufhcient reference library books 
(no current ones) . 
No pertinent periodicals 
» assist the instruc 
curricula im 
provement, course presentation, etc., ob 
tain suitable text books and have them 


Che plan in part is t 
tors with such things as 


translated, and, after the funds are avail 
able, to secure adequate laboratory equip 
ment and supplies 

Che leather industry in Korea pro 
duces the usual line of leather products, 
shoes, bags, belts, upholstering, etc. They 
process the raw hides carrying through 
the tanning process. However, the entire 
field is in need of improvement. 

We would like to have suggestions for 
suitable text books, laboratory equipment, 
ete. to adequately train leather chemists 
along with suggested 
Can you offer any rec 


and technicians 
courses of study 
ommendations tor training within industry 
Classes or in-service programs ? 
Our staff is very limited, and our as 
signment assumes enormous proportions 
rherefore, we find it necessary to call 
upon those at home for assistance in this 
important work, and only thru their co 
operation can any measure of success be 
achieved in this struggle to prove that 
our way of life is best 
James E. Holland, Consultant 
AMIK (Tech, Training Div.) 
A.P.O. 235 
c/o Postmaster 
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KOREON 


Mutual’s Prepared One-Bath 


Chrome Tan 
e 


Sodium Bichromate 
@ 


Potassium Bichromate 





MUTUAL“ CHEMICAL COMPAIN Y~OF! AMERICA) 
270 Madison Avenue . a New York 16, N; Yo 
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A Book for Everyone Interested in Leather and Shoes _ 


The Story of Shoes 
and the Shoe Industry 











Essential Bank Loan 
Information 


Leather and shoe 


ials 

It No.4 
=> 
contracts, 

















NIN 
TAOCES 


leather pound pook 


lhe Most Practical 
ed in e 
wars, te Rebate Book on Tanning 


Ss. 
Vie.no. 


The Author 
st . - 














A New Dimensional Ap- 
proach to Lasts, Shoes 
and Feet Popometrics 


is the most hotly 
discussed book in the stry No.3 
today. It covers the t of > 
foot measurements and foot types as 
they relate to shoes and lasts. It is 
“packed full” of original ideas on tomorrow’s 
approaches to shoemaking. 











The Story of the Eco- 
nomic Function of the 


Leather Industry 
Th k desti 


to be the industry's 


fessors of eco- 

















oe ee ee eee 


. students and libr This Book 
Now in Preparation, Delivery Early 1949, 
be in the library of ANYONE connected, directly or indirectly, with the 


rdering copies use coupe rlow. Merely check books wanted, fill in name, 
address, etc., attach check or money order and mail in losed envelope. 


CUT here and mail to LEATHER and SHOES, 300 West Adams St., Chicago 6, III. 
(Check Books Wanted) 
No.1 7 


No.2() No3m No4n Nod: 


Tanning Podometrics Bk. Loans to 
of Progress Processes Shoe Mfgrs. 
$6.00 $6.00 


Economiss of 
Cattlehide 
Leather Tanning 

Company 
Individual 


Address 








PLASTICS FOR PROCESSING LEATHER 


By Thomas A. Dickinson 


LTHOUGH resinous or plastic 

materials have constituted a 

sizeable portion of the leather 
processor's “seasons for many years. 
new plastic developments have been 
achieved at such a rapid pace since 
the early days of World War II that 
only an optimist would now feel in- 
clined to predict the ultimate poten- 
tialities of leather processing tech- 
However. at least a few of 


niques, few | 
possibilities 


the more — interesting 
should become self-evident with the 
review of recent developments which 
will be discussed in this article. 
Generally plastics are 
fundamentally adaptable to leather- 
processing work as adhesives and as 


speaking. 


finishing materials because resins (01 
plastic binders) are chemically com- 
patible with leathers and with the 
same types of pigments. plasticizers. 
ete.. that are normally used in cur- 
ing or treating hides. But. due to the 
fact that plastics are special-purpose 
materials, rather than general-pur- 
pose natural materials like leather. 
it must be borne in mind that. the 
selection of resinous processing ma- 
terials for hides is directly dependent 
on the skill and judgement that can 
be exercised in evaluating and using 
different: plastic compounds for the 
hest-possible results. 


Adhesives 
Like shellac and= other 


resinous adhesive compounds. which 


have been technically designated as 
“natural plastic 
adhesives have two basie classifica- 


plastics.” modern 
tons: 

(a) Thermoplastics. which — re- 
semble waxes in that they can be 
heat-softened. 
which 


repeated] melted on 

thi Thermosetting plastics 
can be solidified by means of heat 
and or catalytic agents. but whieh 
canrot be appreciably resoftened by 
further heatine. 
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Thermoplastic adhesives may be 
suspended in solvents. so that they 
can be brushed or sprayed like 
coating materials: and the surfaces 
thus coated may be adhered to some 
extent if they are placed in contact 
with other before losing 
their tackiness (that is. before sol- 
vent evaporation takes place). But 
where the best thermoplastic bond is 
required, the solvents in the coating 


surfaces 


may be allowed to evaporate and the 
coated surface should be fused) to 
another surface through the simul- 
taneous use of heat and pressure. 


Thermosetting materials can also 
he solvent-thinned prior to solidifica- 
tion for brush and spray applica- 
tions: and, if properly catalyzed. 
they will produce strong bonds  be- 


tween two mated surfaces as solvent 


evaporation takes place at room 
temperature. However, the strongest 
and most chemically-inert bonds are 
produced by applying “unsaturated” 
thermosetting adhesives to the mat- 
ing surfaces so that adhesion will 
be the result of curing (an exother- 
mal chemical reaction)—due to the 
use of a catalyst. heat. pressure, or a 
combination of these agents. 

Chemically important: thermoplas- 
tic adhesives can be classified as 
follows for use in) connection with 
leather products: 


(1) Cellulose 


sive. general-purpose lacquer com- 


nitrates — inexpen- 
pounds: used in bending leather to 
leather. leather to paper. leather to 
textiles. ete.: have the disadvantages 
of low chemical resistance and high 


flammability. 


Plastic “seasons” are used in preparing a hide for tanning 











(2) Vinyl acetates —moderately- 
priced, chemically-inert’ preparations 
for use when lack of taste or odor is 
important: used to bond leather to 
leather. leather to paper. leather to 
textiles. leather to wood. leather to 
metals. ete.: do not have high water 
resistance. 

(3) Vinyl chlorides—similar in 
most respects to vinyl acetates; pre- 
ferred where better chemical resist- 
ance is needed at average room ot 
weather temperatures. 

(4) Vinyl acetals—similar in many 
respects to vinyl acetates and chlo- 
preferred in binding leather 
to glass and similar surfaces. 

(5) Alkyds—tough. 
terials in the higher price range: can 
he used to some extent in binding 
leather to leather or leather to vir- 
tually any solid surface: may be 
compounded with other resins when 
better heat and solvent resistance is 


rides: 


versatile ma- 


required, 
Equivalent classifications for ther- 
mosetting adhesives include : 


(1) Phenolics 


including both rigid 


and elastomeric phenol-formaldehyde. 
phenol-acetal. and phenolic polyamide 


compounds; used in bonding leather 
to leather. leather to paper. leather 
to textiles. leather to rubber, leather 
to wood, ete.: produce strong. inert 
bonds: normally require the use of 
curing heat. but can generally be 
catalyzed for bonding at atmospheric 
pressures, 

(2) Resorcinols— including _ re- 


sorcinol-aldehydes and — resorcinol- 


polyamides: used much the same as 
phenolics. but can be cured with rel- 
atively little heat and pressure. 

(3) Ureas—including — urea-alde- 
hydes and urea resorcinols: used like 
resorcinols and phenolics where non- 
staining or slightly pigmented ad- 
hesives are required: cost is com- 
paratively high. 

(4) Melamine-aldehydes—used in 
place of ureas when better water re- 
sistance is required: normally re- 
quire curing heat. 

(5) Polvesters 
pounds which may have certain ther- 
moplastic properties: can be used to 
Lond leather to leather or leather to 
almost any other solid material; may 
he catalyzed for heat-and-pressure 
setting at) room temper- 


mixed resin com- 


curing or 
atures and almospherice pressures ; 
are normally transparent and non- 
staining. but may have almost any 
color 


high at present. due to relative new- 


pigmentation: cost is rather 


ness of the materials. 
Coatings 

From the chemical view point, plas- 
tic adhesives and coatings for leather 
products can be generally summar- 
ized in How- 
ever. Coatings must have a number of 
special characteristics that) are un- 
important in the average adhesive. 


identical categories, 


kor example: 

ta) A relatively slight degree of 
adhesion may be necessary. as in the 
application of “strip coatings” as 
masks or stencils which can be re- 
iroved after a leather surface is deco- 


4 hot plate press is used to emboss a pattern on plastic seasoned leather at Joseph 


Roller Leather Co. 
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rated or marked with other coating 
inaterials. 

(bi More pliability is normally 
required to resist forces which tend 
to peel or crack the coating. 

(c) An attractive appearance may 
be as important as durability. 

(d) Superior abrasion resistance 
is often required. 

Accordingly. the function of a plas- 
tic coating resin is manifold and de- 
pendent on the nature of the leather 
product which must be finished. 

In some cases. such as in the manu- 
facture of patent leather or uphol- 
stering materials. different 
coating materials may be applied 
serving first as primers or sealants 


several 


for the base material. then as finish 
lacquer coatings or binders for pig- 
ments which could not be directly ap- 
plied to “raw” leather surfaces with- 
out causing damage or producing an 
inadequate bond. As a rule. soft o1 
tacky resins are preferred as under- 
coatings while potentially hard resins 
are applied and dried as finish coat- 
ings, 

Most recently-developed and inter- 
esting of the plastic undercoating 
materials that can be used on leather 
products are Dow Corning fluids 
(viz. DC 4 and DC 200 manufae- 
tured by Dow Corning Corp., Mid- 
land. Mich.). They are particularly 
useful as dressing preparations be- 
cause they deeply penetrate the pores 
of a hide. and have the chemical 
inertness required to maintain. soft- 
flexibility simultaneously 
serving as water repellants. However. 
tests have shown that urea resins 
plasticized with cils will usually pro- 
duce a stronger bond with finish 
coatings. Typical urea undercoating 
resins include Peet'e products of 
American Cyanamid Co... New York 
City. and Synvarel or Synvarite ma- 
terials developed by Synvar Corp.. 
Wilmington. Del. 

Aery lic resins. such as the methyl 
methacrylate thermoplastics pro- 
duced by Rohm & Haas Company at 
Philadelphia. have excellent adhesive 
properties (although their use as ad- 
hesives has thus far been negligible 
due to high costs) and have recently 
been used as filling and leveling pri- 
mers with considerable success due 
to their ability to retain flexibility 
while ageing. They are prepared as 
liquid dispersions so that they will 
coagulate without losing volume (like 
solvent-dispersed 


ness or 


coatings or ad 
hesives). thus leveling leather  sur- 
faces and minimizing surface defects. 
This in turn permits the use of 
searred or disfigured hides that might 
normally be discarded in the manu- 
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. 20 PLITING OUT MACHINE 


Here is a machine to satisfy the most diserim- 
inating tanner of Calf or Side Upper Leather. 


Very compact. simple. and economieal. 


MOTOR AND DRIVE MOUNTED ON MACHINE 
WHEN DESIRED. 


TANNING 
MACHINERY 
COMPANY 


PEABODY, MASS. 
Branch Offices 
PHILADELPHIA, PA MILWAUKEE, WIS 


NEWARK, N. J 
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facture of leather products requiring 
an attractive appearance. Compared 
with DC silicone fluids and urea 
primers, acrylic dispersions have ex- 
cellent water resistance and low tem- 
perature resistance. However, they 
should find many future applications 
in the production of case and gar- 
ment leathers. 


Low-cost factors have enabled cel- 
lulose nitrate lacquers to be prom- 
inent as leather finishing materials 
for many years, but until recently it 
was believed that they would be grad- 
ually replaced by vinyls and other 
thermoplastics with better physical 
properties. Now, thanks to the de- 
velopment of new cellulose nitrate 
plasticizers by companies such as 
the aforementioned Rohm & Haas. it 
seems likely that uses for nitrocellu- 
lose lacquers may actually be in- 
creased—particularly as finish coat- 
ing for cap visors, upholstery. and 
other leather products which require 
bright color effects as well as dur- 
ability, abrasion resistance, etc, 

Thermosetting resins such as the 
phenolics and polyesters have not yet 
been extensively adapted to the manu- 
facture of coatings for leather prod- 
ucts. However, applications have to 
date been sufficient to prove that 
highly-plasticized or elastomeric coat- 
ings made from these resins can 
greatly increase the lifespan of leath- 
er products such as shoe soles. belts 
for machine tools, packings. gaskets. 
ete. Particularly interesting uses 
should be found for multipurpose 
polyesters. such as the high-styrene 
copolymers, when the cost of these 
products have been reduced to a prac- 
tical level. Among the thermosetting 
resins that have already found ap- 
plications in leather-finishing work 
are Darax products of Dewey & 
Almy Corp.. Cambridge, Mass.. and 
Durite products of Borden Co.. Phila- 
delphia, Penn. 

Polyvinyl chlorides and other 
vinyl resin compounds have been 
used in the manufacture of artificial 
leathers, but their success in this re- 
spect has been principally due to the 
ability of molded or calendered \inyls 
to duplicate the appearance of fin- 
ished natural-leather products. Where 
true leather properties are required. 
the vinyls should find many new uses 
as heat-fusible o1 solvent-dispersed 
coatings or adhesives for natural 
leather products: for. despite the 
natural toughness of some vinyl 
resins, few (if any) vinyls can be 
plasticized for leatherlike strength ol 
durability without a reinforcing med- 
ium. 
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IHN Anecdote by: 


I was once asked to make a 
survey cf some large tracts 
of timber land in the Blue 
Ridge Mountains, Virgina. In- 
formation was required to as- 
certain how much oak and hem- 
lock bark and chestnut wood 
was available for tanning pur- 
poses. Accompanied by an 
expert woodsman, we covered 
the entire district by horseback. 
After several weeks of inspec- 
tion and having nearly com- 
pleted our task, we came upon 
the most interesting feature of 
the whole trip. 

As we approached a clear- 
ing, we discovered what ap- 
peared to be a trading post. 
The owner, a nice old chap, 
made us welcome. We were 
resting for a while on the little 
porch, enjoying the hospitality 
afforded us, when I tnought 
I detected a familiar odor. I 
kept sniffing and finally asked 
if I were dreaming or did I 
smell tanning liquor. 

You're not dreaming, mister, 
I have a tannery in my back 
vard back of this building. 
Want to see it?” 

It did not take long to get 
out there and then, right be- 
tore me, I saw a complete tan- 
ning outfit. Five vats, a revolv- 
ing bark grinder and an old 
mule furnishing the power. I 
could scarcely credit this amaz- 
ing sight. These were primeval 
methods, the same as were 
used hundreds of years ago 
when the tanning of leather 
was originated in Egypt. 

I began asking questions and 
Jearned that the tannery had 
belonged to his family for gen- 
erations and had been tanning 
leather for over 200 years. This 
is how it was accomplished. 


Charles M. Proctor 


Blue Ridge 
Mountain Liquor 


in the center of a huge wooden 
tub, a large pole was firmly 
erected. This had a slot—a bit 
above the rim of the tub 
through which a smaller pole 
was inserted and wired, being 
at right angles with the main 
pole. Large rocks were placed 
in the tub, sheets of bark thrown 
in, the old mule harnessed to 
the smaller pole and then 
pushed round and_ around, 
crushing the bark to make 
liquor for tanning. 

In the summer and autumn, 
hides were placed in the five 
vats, the tanning liquor poured 
over them and then covered 
with planks. On top of these, 
earth was piled to a depth of 
cbout two feet. In the spring, 
these vats were uncovered and 

there was the tanned leather. 
Mountaineers from miles 
around, brought their cow hides 

two at a time—for tannage, 
one for themselves, the other 
for the owner of the trading 
post as payment for labor. As 
iar as I know, this was the 
only tannery in the country 
using such obsolete methods 
cnd, just by chance, we had 
been fortunate in finding it. 

When I told the owner that 
within 150 miles of his little 
tannery there was a plant pro- 
ducing over two thousand sides 
of heavy leather daily, that 
only 60 days were required 
from beamhouse to the finishing 
department, it was his turn to 
gusp. He said his brain was 
too small to comprehend it. 
His parting words were “I've 
never been beyond these moun- 
tains but before I die, I've got 
to go and see that big tannery.” 
| sincerely hope he realized 
that wish. 
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OVERHEAD FEED 
CHUTE FOR LIXATOR 
WITHOUT HOPPER 


The LIXATE pipe line 


to efficient brine 
Il 


~.:| distribution 
-_ a 


BRINE 
OVSCHARGE 
FILTRATION t 
ZONE < ZEOLITE 


a WATER 


ae SOFTENERS THE LIXATOR automatically provides 
100% saturated crystal-clear, self-filtered 
brine that can be piped, by gravity or 
“waren. pump, anywhere ... at any distance... it 
is needed in your plant, 











HOPPER 












































HOW THE LIXATOR WORKS 


In the dissolution zone—Flowing through 

a bed of Sterling Rock Salt which is con- 

tinuously replenished by gravity feed 

water dissolves sale to form 1097 satu- 

rated brine. In the filtration zone—throug» 

the use of the self-filtration principle orig 

inated by International. the saturate! 

brine is thoroughly filtered through a bed 

of undissolved rock salt. The rock salt it 

selt fileers the brine. Nothing else is 

needed 
JUST TURN A VALVE for Lixate Brine that 
meets the most exacting standards for chemi- 
cal and bacterial purity... that can be di- 
luted volumetrically to any desired strength. 


THE LIXATE PROCESS for Making Brine cuts 

production costs as high as 2060 . . . by cut- 

ting labor, time and waste in making brine. 

No hauling, measuring, stirring . . . YET AL- Consult our Technical Service Department on 

WAYS a continuous supply of accurately meas- your use of salt and brine. The experienced men 

ured brine. on this staff will advise you on the proper loca- 
tion for Lixator and salt storage, pumping ar- 
rangements, types of pumps, meters, and valves. 
They will fit the money-saving Lixator into your 
plant operations. Write today! 


NOW pie. ~ Zz. LIXATE Drovers 


REGUs PAT ore 





The New Stainless Steel fo r maki 
STERLING MODEL LIXATOR ta ing brine 
For “Lifetime” Use NTSRNATIONAL SALT COMPANY, INC 
For Greater Economy ¢cranton, Pq, lita 
For Added Cleanliness 
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Purchasing Power Affects Shoe Prices 
But Not Unit Sales 


The myth that higher shoe sales hinge on higher 
purchasing power is exploded. Depression or 
boom, prices change but shoe output and sales re- 


ITH the so-ca!led recession cur- 

rently active. we hear increasing 
talk in the shoe industry. as among 
others, of the necessity of maintain- 
ing high consumer purchasing power 
if we are to maintain high shoe out- 
put and unit sales. Hence. it) may 
come as a surprise to many shoe 
men to learn that consumer purchas- 
ing power has a strong effect on shoe 
prices, but has virtually no effect on 
unit) shoe production and — sales. 
Though purchasing power has a po- 
tent effect. on production and_ sales 
levels of other industries. the shoe 
industry is one of the very few where 
the affect is relatively small. 


Facts And Figures 

Over the past 20 years the average 
annual outlay by consumers for foot- 
wear has been only 1.68 percent of 
the national income. During — this 
period the largest’ percentage spent 
was in 1932, 2.45 percent, while the 
smallest was in 1Od4. 1.11 
(exclusive of the war years the 
smallest ratio of outlay was in 1948 
1.35 percent. | 


percent 


We thus see the strange phenome- 
non wherein consumers spend pro- 
portionately more of their income for 
shoes during years of low earnings 
(1932 national income, $41.700.000.- 
O00) than they do in years of high 
earnings (1948 national income 
$224.400.000.000), (See Table 1) 


Table I 
National Income and 
°o Spent For Shoes 


‘, Spent 
Nat. Income on shoes 
224,400,000,000 sh 

202,600,000 ,000 
178,204,000 000 
182.808 000,000 
1X2,.260,000,000 
168 ,262,000,000 
126,486,000,000 
000 
000 
000 
000 
f 000 
000,000 
TRY,000 000 
3,000,000 
000,000 
000,000 
3,000,000 
000,000 


00 


main stable. 


If the “purchasing power theory” 
applied to the shoe industry, then 
consumers should have purchased five 
times as many pairs in 1948 as in 
1932. because national income was 
more than five times higher. But 
consumers, despite the vast difference 
in income or purchasing power. did 
not change their shoe buying habits. 
They continued to buy their annual 
average per capita three pairs. If 
we want to take other figures instead 
and use consumer disposable income 
rather than national income, we find 
the same consistent) ratio between 
spending for footwear and income. 

Now. we find that annual per capita 
shoe consumption—which is. after 
all. in direct ratio to annual produc- 
tion and retail sales—-has remained 
comparatively static over the past 
50 years. For example. from 1922 to 
1C48 the capita shoe 
consumption in one year was 2.54. the 
highest 3.70. However. these were 
“extreme” vears-— the 2.54 figure oc- 
curring in 1931, the 3.70: figure in 
1046, In “average” years. regardless 
o: regular shifts in the economy, pet 
capita consumption does not vary as 
much as a half pair. And one thing 
is quite certain: that despite a gradual 
expanding 
in terms of purchasing power over 


lowest per 


but enormous economy 


the past several decades there has 


been no appreciable change or in- 
crease in per capita shoe consump- 
tion——and no change in per capita 
shoe output or retail unit sales per 
capita, (See Table 2) 

Table 2 


Civilian Per Capita 
Shoe Consumption 


4 2.82 1947 
What Effect On Prices? 


The effect of consumer purchasing 


power on prices is. of Course. quite 


another story. While consumption. 
unit sales and) production remain 
monotonously stable in ratio to the 
population, shoe prices are strongly 
influenced by purchasing power. The 
rule is fairly rigid: the greater the 
purchasing power the higher the price 
of footwear. This applies generally to 
most products. It is accounted for by 
higher wage scales. demand for better 
quality and other factors that tend to 
rise with rising purchasing power. 
With the year 1926 representing the 
index of LOO in shoe prices, we find 
1928 having a shoe price index of 
110, 1932 with S6. 1948 with 190. 
The wide variations in shoe prices 
are in close correspondence with the 
variations in national income or con- 
sumer purchasing power. But they 
also correspond with increases in 
costs, such as labor: and also comply- 
ing with the law of supply and de- 
Table 3 
Index of Shoe Prices—1913-1948 
(1926—100°% ) 

102.0 

106.3 

109.9 

102.6 


100.0 
100.5 


mand, For instance. the index in LOL3 
was 54.5. but in the erazy-boom year 
of 1920 it skyrocketed to 151.5. only 
to plummet to 98.1 in 1922. In 1939 
the index was 102.6. while today it 
stands about 187. Labor and mate- 
rials costs. plus distribution and over- 
head costs. were substantially greater 
(two to four times) in the periods 
following both World wars. Purchas- 
ing power in these two periods was 
also very much higher. Hence the 
corresponding jump in shoe prices. 
‘See Table 3) 

The direct: answer to shoe prices. 
therefore. is simply national income 


(Continued on page 29) 
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Retail Shoe Sales Down, Price Pressure Up 


Hk chief reason for rising pres- 

sures on shoe manufacturers and 
wholesalers for lower prices can be 
interpreted in the worried expressions 
of shoe retailers. shoe chains and 
department stores. Both retail dollar 
volume and unit sales have shown a 
dip in the last five-six months. Noth- 
ing alarming in either 
enough to start the cycle of anxiety 
among retailers, And also enough to 


> 
case. But 


increase shoe buyers’ pressures on 
producers for lower prices and be ter 
quality @ very tough formula to 
meet in the face of costs whi h over- 
all are as high as those of 1045. 


Shoe Sales Graph 


Total shoe retail dollar volume for 
the first five months of 1949) was 
down about one percent. The chains. 
however. did better than the inde- 
pendents. showing a rise of 115 per- 
cent as compared with a drop of three 
percent for the indepencents, Depart- 
ment store sales of women’s) shees 
showed a drop of three percent for 
the first five months of 1949 as com- 
pared with the corresponding period 
for last vear. 

Dollar sales for the five major shoe 
chains for the first six months of 1949 
were practically the same as for LO4S 

actually 0.3 percent less. However. 
this vear these chains had 55 addi- 
tional stores. 3.7 more than the cor- 
responding period of last year. so that 
average retail store dollar sales are 
off an estimated eight percent from 
last’ vear. 

While the first four months of 1949 
have produced a good compara ive 
sales record with 1948. a sharp dip 
in Mav and June of this vear has 
brought the overall figures Cown, 

For instance. shoe vholesalers’ 
sales were off LL percent from May 
1948. Mav sales of shoes in chains 
and mail order houses slumped to S605 
millions as compared with S90 million 
in April and S70 in May. 1948, Last 
June dollar sales of the five maior re- 
tail shoe chains were down 4.5 per- 
cent from June. 1948. despite the 
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Mild declines in shoe dollar volume of chains, de- 
partment stores, and mail order houses, matched 
by slight dip in unit sales, creates anxiety—and 
consequent shaving of profits. 


fact that the chains had 55 additional 
outlets this year. The explanation, of 
course. is in the lower shoe prices of 
this year as compared with last. 

Inventories. too. have risen. At the 
end of May. retail  stock-to-sales 
ratios stood at an index of 175 as 
compared with 130 percent for May. 
1948, 

Despite vigorous post-Easter retail 
merchandising programs this year. 
May shoe sales fell sharply from 
April figures. Wholesalers’ sales fel! 
53° percent: independent retail shoe 
sales fell 24 percent. In specific areas 
the drop was reported as follows: 
New York. 21 percent: Philadelphia. 
2* percent: Pittsburgh. 30° percent: 
Newark. 39 percent: St. 22 
percent: Chicazo. 20° percent: De- 
troit. 30 percent: Cleveland. 35. per- 
cent: Los Angeles. 24 percent: 
Seattle. 


Louis. 


wa 
Francisco. 30 percent: 23 
percent. 


Profits Shaved 


Nothing worries or displeases a 
businessman more than a declining 
curve line on a sales graph. Because 
such curves are coming into evidence. 
retailers are making frenzied mer- 
chandising drives toward lower prices 
to inspire sales, Though this is being 
accomplished largely by introducing 
lower price lines. actual price cuits 
are now showing up. And a growing 
proportion of these cuts are coming 
out of profits 
salers’ and retailers’ profits. 

The G. R. Kinney & Co.. operating 
hundreds of shoe stores in its chain. 
is selling a men’s sport shoe for $5.95 
which last vear sold for $6.95. Re- 
duction on other types ranges from 
D5 cents to $1 against the same shoes 
sold last vear. A. S. Beck's chain has 
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manufacturers . whole- 


also reduced prices as much as 
percent ins some cases. Such chains 
as Reck and Kinney strongly influ- 
erce retail price trends. set the pace 
which others tend to follow. 

The departmert stores are a'so 
digging into profits to provide lower 
prices. A recent national department 


store survey for the February-April 
period for stores doing an annual 
gross of $1 million or more. revealed 
that profits averaged only 2.7 percent 
as compared with 5.2 percent for the 
same period of a vear ago. The de- 
cline was attributed to a three percent 
decline in volume and a rise in costs. 
Operating expenses took 33 cents of 
every sales dollar as against 31 cents 
a \ear ago. 


Pressure On Producers 


Shoe buyers. forced to meet lower 
competitive prices. are turning theit 
guns on manufacturers and whole- 
salers. demanding lower prices but 
strongly resisting any appreciable 
lowering of quality: in fact. there is 
increasing demand for better qualiiy 
a feat which some 
producers have delegated to the m’‘r- 


acle category. 


at lower prices 


Many producers are buckling under 
this meet-the-price-or-else pressure by 
shaving prices via shaving profits. 
Bureau of Internal Revenue figures 
show that the trend is moving back to 
the prewar vears where every year 
about 50° percent of all shoe manu- 
facturers operated wiihout profit or 
at a loss in a rock-bottom-price shoe 
market, More economically alert pro- 
ducers, recognizing this trend. are 
strongly re sisting what they are term- 
ing “irrational demands” of shoe 
buyers, Some are taking the initiative 
and are urging retail outlets to put 
more emphasis on quality. style. com- 
fort and other factors beside price in 
their merchandising. They feel that 
price-consciousness in footwear is be- 
ing over-stressed while other shoe 
features important to the consumer 
are being neglected. A better “mer- 
chandising balance” would ease the 
frantic and economically unsound em- 
phasis on prices and price-cutting and 
improve the financial stability of the 
industry whose sales market is tradi- 
tionally stable but whose price poli- 


cles are sometimes erratic, 


25 








Devel, oy2men £4 





Increased Leather Porosity 


A new process known as the “Elec- 
tro-Vent System of Controlled Poros- 
ity” claims to increase the porosity 
of ordinary shoe leather by several 
hundred percent. The same method 
is applicable to plastics and fabrics 


used in footwear. Plastics for shoes. 


GURLEY 


for example, can be made 10 to 20 
times more porous by the method. 

The Electro-Vent system can be 
applied on the leather either before 
or after the shoe is constructed. This 
is done with a small. special device. 
the operation being completed in a 
couple of minutes or less. 

The process itself is simple. \ 


DENSOMETER TEST 


Seconds for passage of 50 C.C. of air: 


Type of Leather 
Scotch Grain 
Cordovan 

Belly Kid 
Other Sample 
Other Sample .. 
Other Sample 
Other Sample 
Other Sample 


{tter Electro- 
Perforation 


Betore Electro 
Perforation 

een seconds 814 seconds 
seconds 2814 seconds 
seconds 
seconds 
seconds 
seconds 


seconds 11 


2 seconds 


WO Ut de UID 


seconds 
sec onds 
seconds 
seconds 


» seconds 


seconds 


multitude of electrical sparks are 
discharged through the material to 
make many minute holes through 
which air may pass to give increased 
ventilation or porosity. These holes 
are practically invisible—as small as 
1/1000 of an inch in diameter. The 
number of holes per square inch can 
he controlled, 

Accompanying table shows porosity 
differentials based on the standard 
Gurley Densometer Test. before and 
after the Electro-Vent or electro-per- 
foration method is applied to a num- 
ber of sample tvpe leathers. 

Source: John W. Meaker. 280 
Broadway. New York. 7. N.Y, 


Shaving Machine 


This new shaving machine has 
heen developed in three models, two 
automatic and one foot-treadle ope- 
rated. The machine is painted in 
colors. using Color Dynamics princi- 
ples for ease of eye strain and im- 
proved worker efficiency. Its im- 
proved design is claimed to reduce 
breakdowns and replacements to a 
minimum. contains a special guard to 
prevent shavings from cluttering the 
chains and sprockets. 

One of the machines is an oil hy- 
draulic advantageous where 
only afew machines are used. 


ty pe. 


TYPICAL ANALYSIS of BARIUM'S 


SODIUM SULPHIDE FLAKES 


einai iia idianieaiadicie taille 


Other Heavy Metals. 
i ice silk -kctaiaialvabiei 
Other Na, O(not oxidizable) 


ee 


0.0005% 
. Nil 
. 0.40 


. 1.35 
61.00 


Manufactured in large tonnages by 


BARIUM REDUCTION CORPORATION 


SOUTH CHARLESTON 3, WEST VIRGINIA 


need we say more? 
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where a group of shaving machines 
are used in that they all can be op- 
erated from one compressor — or 
tapped into one of the tannery’s 
present air lines. The foot-treadle 
model is for those who do not wish 
the automatic. as for on small skins. 

\ long list of new and distinctive 
features has been employed on these 
machines all with a view to increas- 
ing economic efficiency and improv- 
ing the quality of output in these 
operations. The machine is heavily 
built (5.200) pounds). heavier than 
any other 24-inch shaving machine 
made, 

Sources: The Aulson Tanning Ma- 
chinery Co.. 9 Oak St.. Salem. Mass. 


Products from Scrap Leathers 
Scrap upper and sole leather may 
he reduced to a leather composition 
or plastic. The process comprises 
rolling. milling. and subjecting to 
pressure of presses or rollers. The 
material thus obtained may be used 
for floor coverings. gaskets. and in- 
sulating material. not forgetting shoe 
soles and insoles. 
The leather 
chrome tannage. are freed of tanning 


scraps. usually of 
compounds. as chromium salts. and 
through a chemical change reduced 
to a gelatinous mass, 

This mass is washed and pressed 
to remove excess water. to which a 
plasticizer is added when the materi- 
al is placed in a kind of mixer. Here 
fillers or dyes may be introduced. 
\ wooden vat is employed for the 
cetanning at a temperature of about 
65 degrees F. This creates a mass 
that by frequent stirring ensures com- 
plete exposure and so remains until 
completely soft and plastic. The chem- 
ical action so induced is either phos- 
phoric or sulphuric acid with a dos- 
age of no more than 3‘-. All this 
takes about 40 hours to produce a 
mass altogether gelatinous and plastic. 
and the chromic salts are absent for 
the most part. 

But there is a stringy residue of 
fibre that has to be eliminated from 
the tanning chemicals. which is ac- 
complished through water washing 
and then pressed or squeezed through 
rollers or some device until no more 
than a 65‘: moisture residue is left. 

Here comes into play the Banbury 
Mixer or some similar machine for 
dealing with this doughy. plastic mass. 
Into the mixer. resin of a vinyl na- 
ture in acetone or a plasticizer such 
as dibutyl phthalate or the popular 
Flexol 3 GH are added to this mass 
and subsequently thoroughly mixed. 


Numerous vinyl resins are sug- 
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Now...reduce 
cutting costs! 


wey Ps. / 


ee 


Try REM BOARD — the new, longer 


lasting cutting block! 


LONG LIFE — For keen, clean cuts — for 
increased production -— and for holding 
planing and dressing expense to a bare 
minimum, you just can’t beat the new 
REM Board. This improved block is 
made from a newly developed plastic 
compound which absorbs impact, pro- 
vides a tough, resilient surface ideal for 
hand mallet and clicker cutting. 


ONE INCH THICK —(a 14” increase over 
our previous board) REM Board gives 
you 50% more cutting surface. And 
— REM’s superior elasticity gives you 
another 50% dividend in additional 
life. Attach REM to its base with our 


SW-725 plastic cement. This combina- 
tion assures top service! 
ECONOMICAL — Here are “prices on 
standard size boards: 

18” x 36” 

16” x 36” 

20” x 40” 31.00 

14” x 48” 28.00 

20” x 20” 16.00 

F.O.B. Akron 

*Prices slightly higher on west coast. 
30 DAY TRIAL — See for yourself how 
the REM Board stands up. Try it in your 
own plant on a one month trial. Return- 
able at any time if unsatisfactory. Mail 
the coupon. 


$25.00 
. 22.50 


THE REMINGTON PRODUCTS COMPANY 


Akron, Ohio 
pes 


SPONGE 
RUBBER PADS 
Skived to meet 
your requirements. 
Send samples for quotations. 


RP-649-44 


Remington Products Co. 
150 Copley Rd., Akron, Ohio 


GENTLEMEN: 
Please ship us one REM BOARD, 
on 30 day trial. Size 


pe 
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GUARANTEED OILS 


For more than sixty years ATLAS REFINERY has 
served the tanning industry with products of proven 


merit. 


Direct refiners and pressers of Neatsfoot Oils and 
manufacturers of Sulphonated Cod Oils, Sulpho- 
nated Neatsfoot Oils, Split Oils and Moellons. 


1887-1949 


ATLAS REFINERY, INC. 


142 LOCKWOOD STREET, NEWARK 5, N. J. 














More than forty 
years’ experience 
in the manufacture of 
Fatliquors, Dyestuffs and 
Chemical Specialties of 
every type for the 
Leather Trade. 


‘Min opesct ND WORKS: - = 
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CHAS. H. STEHLING 


GEORGE 


FROMER) “::-:: 


Manutacturers of 
Tanning Machinery 
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& Equipment 


Tanners Supplies SCONSIN 


MILWAUKEE, WI 


27 WALNUT STREET PEABODY, MASS 








gested. Other suitable thermoplastic 
materials may be introduced, as ac- 
ry lic esters, or the cellulose esters. 
About a half hour is required to 
mix but the operation must be con- 
tinued with frequent samples taken 
out to prove that when lightly pressed 
the material does not become compact 
but becomes stringy and not tacky. 
At this point the batch is removed 
from the mixer to dry at a tempera- 
ture of about 150° F. Fans are used 
to dry out the moisture and also to 
reduce the water content to less than 


or 
O/e. 


The milling takes place next at a 
temperature of about 160° F.. where- 
upon the material is drawn from the 
heater rolls in flexible sheets. 

A good proportion to use before 
mixing includes: 

Pounds 
Dry chrome leather scrap........100 
Water 600 
phosphoric acid 18 

The batch is then placed in a wood- 
en vat till all the chrome salts, through 
vigorous mixing, are removed, result- 
ing in a soft, plastic substance. 

In the Banbury Mixer, the follow- 
ing are included: 
Pounds 
Methyl acetone 50 
Polyvinyl acetate resin 50 

It is recommended that the acetate 
he thoroughly dissolved in the ace- 
tone with 10 pounds of plasticizer, 
or a resin solution and a plasticizer, 
as dibutyl phathalate, may be added 
as a water emulsion. 

Ground cork, wood pulp, and other 
similar items can be added. and any 
desired color just before using the 
Banbury Mixer. 

The result of all this may be re- 
moved from the mixer, and_thor- 
cughly dried and rolled into sheets 
for later molding and shaping under 
heat and pressure. 

(Source: Pat. No. 2.464.282: Mor- 
ton Abrahams. Yonkers. \. Y.) 


Shoe Latch 

The shoe illustrated in Figure 1 
focuses the eye on the strap with 
which the blucher-type of opening is 
held in closed position. Here one 
sees no visible thread, hook, buckle, 
or any medium with which this shoe 
is kept closed, though one does note 
a smooth and finished appearance to 
the shoe. 

Obviously this shoe must be laced 
or held in some way, and one finds 
the key by studying Figure 2. This 
shows the key to be a kind of latch. 
It appears to be a piece of wire 
hinged to the under side of the strap 
and fastened to either side of a plate 


LEATHER and SHOES—August 13, 1949 





screwed to the quarter beneath the 
strap area. 

It is easy to visualize the action 
when the strap is lifted up and swung 
over and pressed down on these rails 
on either side of the plate. With this 
action the wire attached to the end 


i 
FIG.1 


of the strap has to expand outwardly 
over the rails of the plate; but once 
the side wires are over the flanging 
side rails, the wire is held securely 
so that the strap cannot be unloosed 
unless given a quick snap entirely 
under the control of the wearer. 
(Source: Ralph EF. Jones, 4150 
Bedford Drive. San Diego. Calif.) 


Retail Shoe Sales 
(Continued from page 24) 


or disposable consumer income. In 
short. consumer purchasing power. 
Whether we will have higher or lower 
shoe prices—and approximately how 
much change will oceur—-can be 
fairly well gauged by an accurate esti- 
mate of national income or consumer 
purchasing power for the year ahead. 
In contradiction to this. however. 
there is no appreciable change to be 
expected in unit sales or production 
or consumption of shoes in ratio 
to the prevailing population. 
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‘VIRGINIA’ 
LIQUID SQO> 


quick ...easy to use 


The tanning industry is making increasing and effective 
use of “VIRGINIA” liquid Sulfur Dioxide (SO2) for 
chrome reduction. Chrome solutions are uniform and 
easily adapted to your tannages. You should get full 
information about our simple, flexible, and easily con- 
trolled method for reducing dichromates with “‘Vir- 
GINIA”’ liquid (99.98+ percent pure) Sulfur Dioxide. 
Available by the cylinder, drum, or tank car. 

Write today for literature descriptive of the many 
uses and applications of ‘VIRGINIA’ liquid SO2. Ad- 
dress VIRGINIA SMELTING CoMPANY, West Norfolk, 


Virginia. 


Established 1898 
WEST NORFOLK » NEW YORK + BOSTON + DETROIT 


50 YEARS OF SERVICE TO INDUSTRY 





DYEWOOD AND TANNING EXTRACTS 


Sumac Quebracho Gambier 
Fustic Myrabolam  Hypernic 


Hematine Wattle Tannic Acid 


YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 75 YEARS 


THE J.$. YOUNG COMPANY 2701 BOSTON ST. BALTIMORE 24, MD. 


PATERSON, N J. BOSTON, MASS. PHILADELPHIA, PA. CHICAGO, lit, 
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LABOR NEWS 





Armour Leather Company’s Chicago 
plant has settled with the Interna- 
tional Fur & Leather Workers Union, 
CIO, for three additional paid holi- 
days, tor a total of six; it will pay 
all the cost of employes’ group life 
insurance (the company and workers 
formerly split 50-50 on costs); and it 
will extend hospital coverage for em- 
ployes’ dependents. Armour’s Sheboy- 
gan plant had settled earlier. 

+ 


It is estimated that between 35 and 
40 percent of the tannery workers 
in the Peabody-Salem-Danvers area 
are currently unemployed. This area 
normally employes about 3,ou0, ihe 
largest leather producing area in the 
world for its size. During the past 
year some eight Massachusetts tan- 
neries have closed, with 1000-1200 
workers out of jobs. 

+ 


Workers at Rasmussen Shoe Co., 
Worcester, Mass. have elected United 
Shoe Workers of America, CIO, as 
their bargaining agent by a reported 
vote of 38-25. The election was called 
by the National Labor Relations 
Board which must certify the result 
before contract negotiations begin. 

+ 


An admitted lockout of more than 
1,000 Fulton County, N. Y., tannery 
workers entered its fourth week. The 
workers, members of Local 202, In- 


ternational Fur & Leathers Workers 
Union, CIO, in a recent mass meeting 
unanimously approved the  union’s 
stand. The Tanners Assn. of Fulton 
County, representing the 18 firms 
involved, recently published a signed 
advertisement in local newspapers, 
headlined, “Over $100,000 in wages 
lost to date.” 








Massachusetts 


@ The J. C. Mench Shoe Co., formerly 
of Boston, have located in Brockton. 
The firm employs 20 persons at pres- 
ent, but is planning expanded oper- 
ations. The company makes men’s and 
women’s shoes, sells them direct to 
consumers via door-to-door salesmen, 
and is one of the oldest such firms 
in the country, established in 1922. 


Kraft Shoes, Inc., was re- 
cently organized to manufacture 
children’s shoes in Framingham, 
Mass. Bernard F. Lee is president, 
Francis J. Murphy is treasurer, and 
Brenton Gordon is clerk. 


New York 


© Desco Shoe Co. has announced the 
appointment of R. S. Brown, Jr., to 


@ Kinder 





lf YOU ARE 
EXPORTERS of 


INDUSTRIES 


The only 


N. Y. Office: OVERSEAS pune isHeRs 
66 Beaver St., New Y Wy 





MACHINERY or 
SUPPLIES for the 
LEATHER or SHOE 


WILLING to go into the 


“CALZADO Y TENERIA” 


Mexico, D. F. - MEXICO. 


cover its sales territory in Arkansas, 
Alabama, Mississippi and Tennessee. 
Brown was formerly with General 
Shoe Corp. 


@ Arad Shoe Mfg. Corp. has reor- 
ganized its executive staff and plans 
to increase production of women’s and 
children’s California sandals and slip- 
pers to 75 cases daily. President Her- 
man H. Knoll has bought out the in- 
terests of treasurer-superintendent- 
designer Harry Greenspan, and of 
secretary Jacob L. Rocker. Knoll also 
becomes treasurer, his wife secretary. 


Pennsylvania 


@ Globe Shoe Co., Inc., Philadelphia 
wholesalers of juvenile shoes, have 
recently moved from the Merchants 
Bldg. to 934 W. Girard Ave. 


Tennessee 


@ The General Shoe Corp. celebrated 
its 25th anniversary last week. Spe- 
cial awards ot appreciation were made 
to executive vice-president W. H 
Wemyss and J. H. Lawson, head of 
manufacturing operations, in addition 
to 30 men and women employes who 
have served 25 years with the com- 
pany. General Shoe rates as the 
fourth largest firm in the industry. 


@ W. Maxey Jarman, chairman of 
the board of General Shoe Corp., 
Nashville, recently predicted at a 
Kiwanis Club meeting that the aver- 
age American worker will draw $100 
for a 30-hour week within 15 years. 


ete ATED OILS 
FAT LIQUORS 


PUIEUAITY AND UNIFOR(LERG 





MARDEN'WILD CORP. 





MARDEN-WILD of CANADA, LTD. 


5uU0 Columbia St., Somerville, Mass. 


HALIFAX, N. S. 








BORAX-BORIC ACID 





Please address: 


Apartado 7103 








Stocks of 20-Mule-Team Borax and Boric Acid 
carried by distributors located at convenient 
points throughout the United States. 


PACIFIC COAST BORAX CO. 


51 Madison Ave., New York 
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Jarman, one of the nation’s leading 
industrialists, said he expects a tre- 
mendous economic development and 
expansion in America within the next 
few years. 


Washington 


@ The leather and leather products 
manufacturing industries are making 
an increasing contribution to the na- 
tional income, according to a study 
by the Dept. of Commerce. In 1942, 
the industry contributed a total of 
$767 million; in 1945, $898 million; 
in 1946, $1,084 million; in 1947, $1,- 
210 million; and in 1948, $304 million. 
Wages and salaries alone in the in- 
dustry rose from $583) million in 
1942 to $987 million in 1948, 


@ The Dept. of Commerce reports 
that Poland has already exceeded her 
three-year goal of producing 10,800,- 
000 pairs of leather shoes from 1947 
through 1949. A total of 3,144,000 
pairs were turned out in 1947, another 
1,938,000 in 1948, and 2,810,000 for 
the first five months of 1949. 


re 
Michigan 

@ Dr. and Mrs. Wm. H. Dow left 
estates totaling $8,372,376. Dr. Dow, 
president of Dow Chemical Co., and 
his wife were recently killed in a 
plane accident. 


e e 
California 

@ wW. H. Joyce, Jr., president of 
Joyce, Inc., Pasadena, reports that 
he has signed a contract for the pro- 
duction of women’s shoes in South 
Africa. Men’s casuals are now in 
production in Kettering, England. 
soyce was recently joined by Mrs. 
“oyce while on a business trip in 
Europe. 


Missouri 


@ Town and Country Shoe Co. is in- 
vestigating a site for a new plant in 
Clarence, Missouri. Harold J. Browne, 
one of the founders and formerly sec- 
retary of the firm, has been inter- 
viewing worker applicants in the town 
for jobs. 


Mississippi 

@ Wilber B. Coon Shoe Co., manu- 
facturers of women’s shoes, has prac- 
tically completed negotiations to lo- 
cate its new plant in Ripley, Miss. 
The company, located for 66 years in 
Rochester, N. Y., expects that the 
move to Mississippi will require about 
three years to complete in all details. 


Illinois 


@ Johnson, Stephens & Shinkle plan 
a celebration of their 25th anniver- 
sary in Vandalia. The company started 
with about 300 employes, now at peak 
production it carries 1,000. Annual 
payroll has risen from about $175,000 
25 years ago to nearly $1,000,000 at 
times of peak output now. 
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Coming 
EVENTS 


Sept. 6-8, 1949—Spring Showing. 
Allied Shoe Products and Style Ex- 
hibit, Hotel Belmont Plaza, New York 
City. 


Sept. 7-8, 1949--Official Opening ot 
American Leathers for Spring and 
Summer, 1950. Waldorf-Astoria Hotel, 
New York City. Sponsored by Tan- 
ners’ Council. 


Sept., 1949—Child Foot Health 
Month, National Foot Health Council. 


Oct. 31-Nov. 3, 1949—National Shoe 
Fair, Chicago, Ill. Sponsored by Na- 
tional Shoe Manufacturers Assn. and 
National Shoe Retailers Assn. Head- 
quarters at Palmer House. 


Nov. 2-3—Fall Meeting ard Annual 
Convention, National Hide Assn., 
Edgewater Beach Hotel, Chicago. 


Nov. 3-4, 1949—Annual meeting Tan- 
ners’ Council of America, Inc.. Edge- 
water Beach Hotel, Chicago, II. 


Jor REEL results 


tan yours Kins 
with — 


....and for 

DEPENDABLE DELIVERIES 

. +». count on Philipp Brothers 

Chemicals, Inc., for continuous 

deliveries! Ample warehouse 

stocks at convenient shipping 

points. Quality, uniformity, and 

purity assured. Place your orders 

NOW for DEPENDABLE DE- 
LIVERIES ! 


37 WALL STREET « 


BOSTON 10, MASS. * HARTFORD 3, CONN. 
BALTIMORE 1, MD. 


PHILADELPHIA 6, PA. @ 


Nov. 5-9. 1949—Pennsylvania Shoe 
Travelers Show, William Penn Ho- 
tel, Pittsburgh, Pa. 


Nov. 6-9, 1949—Advance Spring 
Showing, Southeastern Shoe Travel- 
ers, Inc., Sheraton Bon Air Hotel, 
Augusta, Ga. 


Nov. 6-9, 1949—Annual Michigan 
Shoe Fair, sponsored by Michigan Shoe 
Travelers Assn. and Michigan Shoe 
Retailers Assn. Hotel Statler, De- 
troit, Mich. 


Nov. 12-16, 1949—Mid-Atlantic Shoe 
Show, sponsored by Middle Atlantic 
Shoe Retailers and Travelers Assn. 
The Benjamin Franklin, Philadelphia, 
Pa. 


Nov. 13-16, 1949—Spring Shoe Show, 
sponsored by Southwestern Shoe Trav- 
elers Assn. Adophus, Baker & South- 
land Hotels, Dallas, Tex. 


Nov. 27-Dec. 1, 1949—Popular Price 
Shoe Show of America, sponsored by 
New England Shoe and Leather Assn. 
and National Assn. of Shoe Chain 
Stores, Hotels New Yorker and Mc- 
Alpin, New York City. 

+ 
@ Reliable Shoe Co., Glendale foot- 
wear retailers, recently opened a shoe 
department in the H. S. Webb & Co., 
department store. 


FORMIC ACID 

SODIUM BICHROMATE 
SODIUM FORMATE 
SODIUM SULPHIDE 
SODIUM SULFHYDRATE 


NEW YORK 5, N. Y. 


* PROVIDENCE 3, R.I. 


Cable Address: PHIBROCHEM NEW YORK 





— PRIEIKSONNGEIL 


4 Harry J. Evans, president of the 
National Shoe Travelers ‘Assn., has 
been elected president of the Bureau 
of Salesmen’s National Associations, 
which comprises the NSTA, the Na- 
tional Assn. of Men’s Apparel Clubs, 
and the National Assn. of Women’s 
and Children’s Apparel Salesmen. 


4 Samuel Rosenbaum has been ap- 
pointed general manager and buyer 


TANASOL NCO (Beads or Powder) 
TANASOL D (Liquid) 


With extracts, for lower costs and 
good color 
TANASOL PW (Beads or Powder) 


Bleaching chrome stock; also on 
chrome stock for level dyeing, and for 
pastel shades 


SYNEKTAN NCRP 


In combination tannage; in dyebath 
for chrome stock for better grain 





—For Better Results, Use. ..— 


Samples and Information Upon Request 


of the Lawson Shoe Co., exclusive 
U. S. franchise representative of 
Ansonia Fifth Avenue Shoes. 


4 Lafayette A. Tremblay has been 
named general manager of the 460 
Thom McAn men’s and boys’ shoe 
stores. 


4 Huntley N. Spaulding, former Gov- 
ernor of N. H., and head of the 
Spaulding Fibre Co., Inc., Rochester, 
N. H., manufacturers of shoe coun- 
ters, will be honored by a testimonial 
dinner at Portsmouth, August 24. 
Harold E. Stassen, president of the 
U. of Penn. and former Republican 
presidential aspirant, will be the guest 
speaker. Spaulding was Governor 
from 1927 to 1929. 


SYNEKTAN NPP 


For white leather; for dyeing pastel 
shades with good weight to leather 


SULPHONATED OILS 
All types 


MONOPOLE OIL 
For finishing 


EMULSIFIERS and DETERGENTS 
For good degreasing 











IMPORTERS 


and 


MANUFACTURERS 


felt a=} o7.te fe) 
LiquiD:POWDER 
WATTLE: CHESTNUT:SUMAC 


TANDAR 


40 LOCUST STREET 


DYEWOOD 


COMPANY, INC. 
MEDFORD e MASS. 





POT 
Mews 


Canada 


@ The National Style Committee, 
sponsored by the Canadian Shoe Re- 
tail Assn., will meet Sept. 19 at the 
Mount Royal Hotel, Montreal. 


Ohio 


@ William Leather Products Co. has 
been granted a charter of incorpora- 
tion by the office of secretary of state, 
Columbus. Authorized capital is 500 
shares of no-par value common stock. 
Incorporators included Howard M. 
Williams, Edward G, Marquis, and 
Don R. Julien. 


Florida 


@ Charles Morgan, Inec., Orlando de- 
partment store, has moved its head- 
quarters from 53-55 W. Church St., to 
231 W. Church and has opened a 
branch store at 355 N. Orange Ave. 


Michigan 


@ Trustee of Della Pia Shoe & Slip- 
per Mfg. Co., Manistee, recently 
sold office furniture, inventory and 
equipment at public auction for $12,- 
500, it is reported. 


Massachusetts 


e@ L. S. Starrett Co., Athol, Mass. 
announces the purchase of Burrill Saw 
& Tool Works, Ilion, N. Y., manu- 
facturers of Paramount Band Knives 
and Band Saws. Production of the 
Burrill items is now steamlined in 
a new 400° x 114’ building at the 
Starrett Athol plant. They are being 
marketed under the Starrett name 
through Starrett distributors. 


Missouri 


@ The Bourbeuse Athletic Assn. of 
Bourbeuse Shoe Co., Union, will hold 
its 10th annual picnic at City Park, 
Union, on Aug. 20. The affair is an 
annual get-together for shoe com- 
pany executives and manufacturers’ 
suppliers from the middle west. 


@ The Salem plant of International 
Shoe Co. will hold open house for its 
employes and their families on Aug. 
13. The Salem plant is a one-story 
air conditioned brick building con- 
taining 40,000 sq. ft. of floor space. 
The company expects to produce be- 
tween 5-6,000 pairs of slip lasted 
casuals when production schedules 
reach their peak. 


@ Edison Bros. Stores, Ine., St. 
Louis, has announced a revised health 
and medical program to include, for 
the first time, dependents of its 5000 
employes. The plan, beginning Aug. 
1, provides medical, surgical and hos- 
pital costs for employes and depend- 
ents. 
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Leather — 
MI AIRIKIETS 


Market continues generally 
steady. Buying often done in 
small lots. Calf prices still uneasy. 
Sheep, sides and splits active. Sole 
leathers firmer but slow. Suedes 
do well. 


Sole Leather 


Stronger hide prices take effect and 
Boston sole leather market takes on firm 
er tone. Sales at new quotations are small 
but tanners are squeezed, cannot afford 
to have prices drop. Buyer resistance still 
evident, however. What will happen is 
anybody's) guess. Both mediums and 
heavies continue to lag as lights show 
most activity 

Light Bends: 60-63c 

Medium Bends; 57-59c 

Heavy Bends; 58-60¢ 

Sole leather tanners of Philadelphia 
reported that findings have shown some 
improvement recently, and are doing 
fairly well now after a very long slump 
Prices are firm and finding bends remain 
at 62c. Factory leather was rather slow 
since many of the New England factor 
ies are still not opened and some seem 
to be using up their inventories before 
ordering. Prices are about same as last 
week. Bellies are firm, selling as high 
as 34ce. Heads still sell well at) prices 
quoted last week 


Sole Leather Offal 


Slight pick-up reported in Boston oftal 
market. Nothing spectacular but enough 


to give dealers new encouragement 
Prices hold to last week's stronger levels 
but buyers show more willingness to 
order. Sales generally fair to good. Bel 
lies feel new interest; better sales re 
ported. Steers sell well at 33-35¢; cows 
active at 31-33c. Single shoulders with 
heads on do fairly well; lights draw most 
interest up to 46c, heavies find takers 
at 37-40c. Supply here still limited 
Double rough shoulders find fair orders 
at 53-58; welting stock not very active 
at 55c¢ and down; waist belt stock does 
better up to 58c. Heads bring 18-19¢ 
with some selected good light heads sell- 
ing up to 20c. Shanks spotty 
Bellies: 33-35¢: Cows 31-33¢ 
Single shou’@®rs, heads on 
doc; Heavy, 37-40c 
Double rough shoulders: 53-58c 
Heads; 18-20c 
Fore shanks 
Hind shanks : 25-27¢ 


Light, 41 
3.25¢ 


Welting 


\s hides advanced last week many 
shoe men jumped quickly into the welt 
ing market, covered themselves for at 
least thirty days. Welting manufac 
turers were slow to insist upon better 
prices, found themselves again behind 
the market. At present shoulder prices 
Goodyear welting is worth more than 
even asking prices. Quotations for 
by 4% inch stock run 734 to & Spe 
cialt welting continues very active. Syn 
thetics enjoy strong call from) makers 
of cheaper welts, stitchdowns, ete 


LEATHER: ITS PRICE AND TREND 


THIS 
WEEK 
90-1.10 
80-1.00 

1.00-1.15 
40-60 
40-60 
48-56 

18-22 
54-58 
45-52 
41-46 
60-63 
32-35 
53-58 
37-43 
20-23 


KIND OF LEATHER 
CALF (Men's HM) 
CALF (Women's) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Corrected) 
EXTREMES (Corrected) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
SPLITS (Gussets) 17-19 
WELTING (!/, x '/g) 7354-8 
LIGHT NATIVE COWS. 22!/,-25 


MONTH 
AGO 
95-1.15 
80-1.02 

1.00-1.15 
45-65 
45-65 
48-56 
18-22 
54-58 
45-52 
43-48 
62-64 
32-35 
49-55 
37-43 


YEAR 1948 
AGO HIGH 
97-1.14 — 1.30-1.48 
95-1.09 —1.30-1.48 

1.00-1.30 —1.45-1.90 
60-85 70-90 
60-85 70-90 
50-58 76-82 
19-22 23-25 
58-61 70-75 
48-52 60-65 
51-54 56-60 
71-76 90-95 
38-40 44-47 
60-63 77-80 
40-45 41-45 
20-23 24-26 27 

18-19 20-21 21-22 
TY, 9-9/ I-15 
19/>-21 27/4 33 


All prices quoted are the range on best selection of standard tannages 


using quality rawstock. 
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The Sign of 
QUALITY 


ia 

SOLE LEATHER | 
There's no substitute for 
genuine leather, nothing 
that will function. so well 
for your specific needs. 
And there is no sole 
leather with the quality- 
characteristics you'll find 
in the genuine TIOGA 
OAK sole leather! 


{ CUT STOCK 
{ BENDS 
BACKS” 


x BELLIES 


TANNING CO. 


Westfield, Penna 





Calf Leather 


Slight price uneasiness still evident, 
say boston calf tanners. Availability of 
better skins keeps market in state of 
flux \s a whole, situation improved 
over recent weeks but by no means set 
tled. Smooth leathers not too active this 
week. Lower grade women’s weights do 
well at 60c¢ and down; above this, sales 
are spotty. Better grade men’s weights 
in fair demand but middle and lower 
grades, especially D and X grades, move 
slowly, sell only after considerable bar 
gaining. Tanners report suede sales fair 
to good: top selections fairly active as 
are grades at &-c to $1.00 ; 

Men’s weights: B 90-1.05; ¢ 

ID) 75-94; X 70-84: XX 60« 

Women's weights B &5e-$1.00;  ¢ 

80-92c: [PD 77-89¢: 65-8lc; XN 


85-1.00: 


55 6H5¢ 
QO -93¢ 


$1.03-1.10 


Suede $1.10-1.20; 


Kid Leathers 


Philadelphia tanners reported business 
slowed down since last week, with some 
orders coming thru toward the end of the 
week 

Black suede is still most popular, fol 
lowed by brown. Black glazed and brown 
are also. selling tairly well. There is 
some blue being sold) but very little 
colors that were talked about early in the 
vear. White is now starting to get active; 
it is now in the sample state and produc 
tion is planned in a month or so 

Prices remain the same; some variation 
in higher ranges. New England shoe 
manutacturers are purchasing the cheaper 
grade leathers while the higher priced 
leathers go matt ly to the Middle West 
and — same Cahitorma «manufacturers 
Fanners report a good demand for the 
highest priced glazed kid at. this 


Slipper kid is again going 








Fine Leathers Deserve 
Poor Leathers Demand 


APEX 


FINISHES AND COMPOUNDS 
e Binders & Fillers 
® Top Seasons 
e Pigment Finishes 
e Sulphonated Oils 


as well as formulae for the latest approved 
methods of finishing all types of leather. 


Chemical Co., Inc. 


225 West 34th Street 
New York 1, N. Y. 


Estab. 1900 








CORN SUGAR 
CORN STARCH 





Tanners 


@ Use Clinton's special prepared, laboratory tested 
products to assure unvarying uniformity. 


CORN SYRUP 
LACTIC ACID 


Over 41 years experience behind Clinton’s 


laboratory service to tanners. 


CLINTON INDUSTRIES, INC., CLINTON, IOWA 


to slipper manufacturers as well as manu 
facturers of cowboy boots. It sells in 
reds, blues, greens as well as the con 
ventional brown tones. Linings are fair, 
with no indication of any pick-up in this 
held 

Phe rawskin market not only remains 
firm, but some buyers expect higher 
prices. Most of the tanners blame this 
situation on the European competition, 
made possible by Marshall Plan tunds 
\s one tanner put it “we are bidding 
against) ourselves”. They consider t! 
situation intolerable 

Suede: 40.50; 50-88 

Shipper: .40-.55 

Glazed: .25-.50; .50-.85; 


Linings: .30-.50 


e 


1.00-1.10 


Nothing new, say Boston kid tanners 
Some new business reported but hest 
sales are made in cheaper grades. Suedes 

and down still widely wanted 

is. short \bove that, not 
i Black still the big) seller 
some fair sales made in brown.  ¢ 


haet 


t doing as well as expected 
tanners hope to promote blue, green ai 


red tor spring. Somewhat more intere 


in black-glazed at 55c¢ and down; 

that the going is slow. Brown ¢ 

wot very active. Slipper kid sales 
made at 50¢ and down but buying slacks 
off. Linings rather quiet also with a few 
sales made between 25-36. Little inter 
est above 4k 


Sheep Leathers 


Sheep market remains one of healthiest 
in Boston. Prices firm, sales constant and 
fairly large according to tanners. Some 
tanners have been asking le to 2e more 
on various grades of russets but larger 
sales are made at previous levels. Rus 
sets still move well) with boot linings 
drawing good interest up to 22c¢; shoe lin 
ings sell slightly slower with bulk of 
sales made at 14-20c¢. Colored vegetable 
linings meet some buyer resistance. Best 
sales still made at 17-2le. Chrome lin 
ings widely wanted up to 28c. Volume 
sales made at 26c. Hat sweat not as 
active as expected. Manutacturers hold 
off fall cutting. Garments quiet as usual 

Suede: 40-50; 50-85 

Shipper 40-.50 

Glazed: .40-.50; .50-.85. 1.00 

Linings: .30-.50 


Side Leathers 


Boston side leather market much fir 
er, reflecting tone of stronger hide mat 
ket. Despite this, trading is active as 
buyers show good interest in better tan 


t 


nages. Tanners tind it much easier to 
hold to quotations on these. Cheaper tan 
nages do fair business. In-between grades 
lag. Good orders reported on corrected 
kips up to SR These are for best tan 
Heavy aniline extremes also do 
Se and down with best) sales 
5c Kips also active 


nages 
well at 
made at 55c and down 
at S58e with some tanners quoting in 
Work elk fairly active at 


5 


lower 60's 


45-4X¢ 


Splits 


Split tanners report) good sales, es 
pecially in black and brown suedes Here 
very best tannages find buyers up to 
43c) with 4le down paid for others 
Spready splits still draw best buyer at 
tention: smaller splits less wanted. Best 
vork shoe splits find good sales around 

t 


30e and down. Retan sole splits active at 
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30-40c¢. Good sales on gussets reported 
at 19¢ and down 
Light suede: 36-43; 34-41; 32-38 


dad 99 
Suede heavy: 44-47; 42-44; 39-41 K | j VE S 
Retan sole: 0, 38, 35, 33, 30 
Finished linings: 18-20; 20-22; 22-23 

o a 3 


Gussets : 17-18-1% 


Belting Leathers 


Philadelphia tanners report the market 
as stationary. The situation is just. the 
same as it has been for the past. three 
weeks. Factory belting is fairly quiet, 
with unchanged prices. Waist belting 
remains the most active part of this in 
dustry and here the picture is just about 
the same as it has been—good but not 
up to last vears business. Prices remain 


static 


Curriers’ business retlects the situation : ' 


the entire belting business—a_tew 


rders venues here and there im_ tac 4 shoe an 
tory belting but no real pickup. The Sp\" Stri 
per Pper Kniy, 
e es 


activity in business is in waist belt 
Special to order 


vhich is continuing to do fairly well 
urriers say that their prices are still 
same as they have been tor the past 








CURRIED BELTING 
Best 2nd 
1.14 1.10 
1.43 1.33 
1.33 1.28 
1.04 1.00 





lc more lights 5e 


me : Me) Jin icmce)] t-mael LN ha 


BELTING LEATHERS WORCESTER *® MAS s ACHUSETTS 





Bag, Case and Strap 


Tanners have cut prices anywhere from 
1 to 4c during the past week on bag, 
case and strap leathers. The reduction 
reflected primarily the lack of demand. 
The reduction, however, did) much to 
wards stepping up activity in this market, ACID FAT LIQUORS 
in fact, one large tanner reports that he 
is doing more business now, at these 
lower prices, than he has for quite some SULPHONATED OILS 
tine 

2 ounce case: 42, 39¢ 

21, ounce case: 45, 42c EMULSIFIED OILS 

314 ounce strap: 53, 50c 


so ae SULPHONATED 

TALLOW BATES 

Glove Leathers . 
LEATHER FILLERS 


\s a result of the strike, certain types FLEXOLE . . 
of leather are drying up in this market LINCOLN SOLE LEATHER 


Pigskins, deerskins and mochas will no LIN ISS 


longer be available when finished stocks and. Py 
in the hands of dealers are cleaned up CHEMICAL SPONGING AND 
Cabrettas are still being delivered by two ON m 
firms outside of the Tanners Association SPECIALTIES s — erie. 
and a certain amount of domestic grain INC. TANNERS SUGAR 
leather will be shipped into the County —e ANO LINE 

eS " 


Demand is good for all types of finished : 
leather and stocks on hand are rapidly COUDERSPORT COLLOIDAL CLAYS 
CHEMICALS 





being depleted. **Always Reliable” 

Quiet reigns on the labor front. No is PENNSYLVANIA 
further talks between the union and the 
tanners have been held and none are LEATEX CHEMICAL COMPANY 
scheduled. So far neither side will make a 2722 N. HANCOCK ST., PHILADELPHIA, PA. 


move or give an inch 
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Cutch, solid Borneo, 55% tannin, Sponging compound 
Split oil 


1 ‘ plus duty 2 
TANNING Gambier Extract, 250% tannin, Sulphonated sperm, 25°; water 
: bbls Why te Petroleum Oils, 200 seconds viscosity 


Hemlock extract, 25°7 tannin, . cars, Ratralsam ‘Gils, 156 seconds viseonits 


Cd wks es Petroleum Oils, 100 seconds viscosity 
. cl. and Le. i 
ak bark extract, 25% tannin, | 


. 6',-6%,, tks 


— (es eesti. FINA NCIE 
eee Saange oe 


Prices in the tanning materials market Ground extract 
Powdered super spruce, bags, 


remained firm while business showed no . ° - * 
05%; Le. 54 Compo Shoe Machinery Corp. 
appreciable change from previous weeks, Spruce extract, tks. f.0.b. works 
with consuming inquiry continuing on the Wattle bark extract, solid 
quiet side. Tanning extracts did not move June 30, 1949 of Compo Shoe Machinery 
very actively but replacements were or Tanners’ Oils Corp., Boston, was $188,975 after all 
: } - . 
dered as required and there were no Caa-6tt Bia. anarie 95 charges including federal taxes on in 
changes in quotations Castor oil No. 1 C.P. drs. lec 20 come. This amounted to $61 per share 
! 1 a 
Phere were no price changes in the Sulphonated castor oil, 75% 19 on 209,287 shares outstanding ot common 
tanning oils market this week as business Cod, sulphonated, pure 25% moisture 121, stock Net income for the first. six 
was still in line with current leather Cod, sulphonated, 25% added mineral 1l', months of 1948 was $161,336. equal to 
production although a quicker pace in Cod, sulphonated, 50% added mineral 101, ae ‘ 100 Of pears isis 
aK - . | é Linseed, raw tks., drums, ec. |., and $.54 per share on 299,954 shares out 
tannery operations was noted here and ee 23.98 standing 
there Neatsfoot, 20° C.T $ 
Serer ae oo Fotal current assets were $1.4 
3 2 Neatsfoot, 30° C.T E = ) 
Raw Tanning Materials Neatsfoot. 40° C. T , including $714,120 of cash and : 
Divi divi, shipment, bags $66.00-67.00 Neatsfoot, re drums Govt SECURES Potal current liabilities 
Wattle Mark. tom $81.00-83.00 Neatsfoot, No. 1, drums were $500,587 with indicated working 
Sumac, 28% lea $75.00 Neatsfoot, sulphonated i capiti al of $957,925 showing an increase 
30°% leaf $80.00 Olive, dom. denatured, bbls., gal 25 of 1102 over the figure of $878,824 
Myrobalans, J. 1s, $61.00-62.00, Waterless Moellon 5 $V d 8 1D 31 1948 : Ke 
: 28 ..... $55.00 Moellon, 200% water reported ot ce. U1, : 
Valonia Cups, 30-320 guaranteed $90.00 Moellon, 257 water 3 Paul H Mason, president, reported 
se ‘ Artificial Moellon, 25% moisture 3 th } ( shoes loon 
Tanning Extracts Ghaccntataiaven . that the number ) : produced 
ps srs ' Compo equipment during the first) six 
25¢% tannin one See v4 months of the vear showed a gain of 
tks Ib. 039 Neutral degras 22 . | ' 
Bbls., Le.l., .046; ¢.1 Ib 046 Sulphonated tallow, 75% eight) percent) over the corresponding 
Sulphonated tallow, 50% veriod in 1948 


09-.091, Net income for the six months ended 


Chestnut extract, clarified 


Powdered, bags, c.1 11 


LEATHER 


YESTERDAY—TODAY— 
ALWAYS! 





COMPOUNDS »> LIQUID EXTRACTS 
AMERICAN EXTRACT CO. succin os 





ESTABLIGHED 1670 


For long life and best all-round results 


GE specify KENWOOD WRINGER FELTS 

\ \ for your: Stehling Continuous Feed Leather Wringing Machine 
Stehling Combination Putting Out and Leather Wringer » Quirin Wringer —_— 

F. C. HUYCK & SONS * KENWOOD MILLS « RENSSELAER, N. Y. |Paopucts 


Pa eS im I 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


AMALGAMATED LEATHER CO'S. INC 


WILMINGTON 99, DELAWARE 
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Edison Bros. Stores, Inc. 


Edison Bros. Stores, Inc., St Louis 
women's shoe chain, reports net income 
for the six months ended June 30, 1949 
as $1,152,334, equivalant to $1.21 per 
share on common stock after preferred 
dividends. This compares with net in 
come of $1,242,166 or $1.31 per share for 
the corresponding period in 1948 

Net sales of the company’s 208 stores 
operating amounted to $37,989,749 or 2.96 
percent more than the $36,899,928 for 
the same period last year. A year ago, 
Edison had 191 stores in operation with 
202 at the start of 1949. Another five 
stores are scheduled to be added— this 
year 


Amalgamated Leather Co’s., Inc. 


\malgamated Leather Co’s., Wilming 
ton, Del., reports a net loss of $136,370 
aiter inventory reserve of $143,000 for the 
six months ended July 2, 1949.) This 
compares with a net profit of $276,042 
after $222,000 inventory reserve for the 
same period in 1948 

Net sales and operating revenues for 
the three months April-July 2 were re 
ported at $1,876,423 as against $2,153, 
234 for the same period a year ago. A 
drop of 24 percent in dollar sales volume 
coupled with higher goatskin prices and 
pressure for lower leather prices by shoe 
manufacturers was stated as cause of the 


loss 


Allied Kid Co. 


\llied Kid Co., Boston, Mass. showed 
an estimated profit) of approximately 
$800,000 equal to about $3 per common 
share for the year ended June 30. This 
compares with a net profit of $1,139,003 
for the previous year. 


Dow Chemical Co 


Dow Chemical Co., Midland, Mich., re- 
ported net sales of $200,370,952 for the 
year ended May 31, a new high for the 
third consecutive year, as compared with 
$170,696,037 in 1948. Earnings were 
$25,260,473 equal to $4.44 per share after 
preferred dividends as against $21,066,- 
646 equal to $3.72 per share in the previ 
ous year. Common stock outstanding was 
up trom 4,994,824 to 5,126,024 shares. 
Total assets were $294,337,016 compared 
with $271,473.38] in 1948 while working 
capital was $49,637,000 against $54,090,- 
OOO 


E. 1. duPont de Nemours & Co. 


Earnings of E. I. duPont de Nemours 
& Co., Wilmington, Del., for the first 
half of 1948 equaled $1.82 a common 
share on the new share basis following 
the four-for-one-split, as against $1.28 
per share for the same period in 1948. 
Sales for the period totaled $498,300,000, 
an increase of nine percent over the $457,- 
000,000 reported a year ago. Earnings in- 
cluded $1.30 per share from Du Pont 
manutacturing activities and $.52 from 
dividends received from General Motors 


American Cyanamid Co. 


Consolidated net sales of American 
Cyanamid Co. and its subsidiaries for the 
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six months ended June 30, 1949, totaled 
$113,659,005 compared with $114,208,871 
for the same period a year ago. Net 
sales including equity in undistributed 
earnings of associated companies were 
$7,212,245 equal to $2.63 a common share 
compared with $6,851,236 or $2.50 a 
common share a year ago 


Spencer Shoe Corp. 


Sales of the Spencer Shoe Corp., Bos 
ton, for the six months ended May 28, 
1949 totaled $4,052,245 as against $5,638, 
459 a year ago. The company reported a 
net loss of $135,340 for the period as 
against a net loss of $85,367 in the period 
ot 1948 Losses were accounted for by 
the manufacturing division with the 54 
stores comprising the retail division 
showing an increased net profit over the 
same period last year. Total current as- 
sets were $2,657,842 with total current 
liabilities of $726,473 and working capi 
tal of $1,931,369. This compared with as 
sets of $2,821,490 and total liabilities of 
$741,753 a year ago with working capi- 
tal at $2,079,737. 


Regal Shoe Co. 


Net profit of $125,302 equal to $.25 per 
share was reported by Regal Shoe Co., 
Whitman, Mass. for the six months 
ended June 30, 1949. This compares with 
net profit of $142,270 equal to $.28 per 
share in the previous year. Sales were 
$4,397,514 compared with $5,067,231 in 
1948, or 13.2 percent less. Profits for the 
period were down 11.9 percent. During 
the period, the company eliminated its 
hank indebtedness of $900,000 as of June 
30, 1948. 

Total current assets were $3,038,812 
against total current liabilities of $789,- 
149 and working capital of $2,249,663. 
Total current assets a year ago were 
$3,834,693 with total liabilities $1,686,738 
and working capital $2,147,955. 


IPIEIR SO NNIEIL 


4 John K. Minnoch, executive direc- 
tor of the National Hide Assn., deliv- 
ered the first television program, 
via Dayton, Ohio, ever held on the 
subject of hides and its relation to 
consumer buying of leather products. 


4 Joseph Goldstein is the new stitch- 
ing room foreman at Kleven Shoe Co., 
Spencer, Mass. 


4 Charles Kleinfield recently became 
stitching room foreman at Coronet 
Shoe Co., Haverhill. 


4 Jerry Gilmore, pattern man, for- 
merly with Mutual Shoe Co., Marl- 
boro, Mass., is now with Saxe-Glass- 
man Shoe Co., Saco, Me. 


4 Tom Goodrich is the superintendent 
at the new Belfast Shoe Co., Belfast, 
Me. 


4 John Stetson has been hired as 
packing room foreman at Continental 
Shoe Corp., Portsmouth, N. H., re- 
placing Bernie Bograd. 





Hitt 
© SPRUCE EXTRACT 
itil 
© POWDERED SUPER SPRUCE 
Hit 
© LACTANX 
tnt 


ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 











TABER 
PUMPS 


@ Have been meeting the special 
requirements of the Tannery since 
1859 . . Write for Balletin TP-629. 


TABER PUMP CO. 
(Est. 1859) 
300 Elm Street Buffalo, N. Y. 





TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE “TACCO” 


© 


THE AMERICAN COLOR 
& CHEMICAL CO. 


Sele Distributors to the Leather 
it 


industry 
172-176 Purchase Street 
Tel. Liberty 0517 Boston, Mase. 











aul Aallagher 
X% Co., Ine. 


CEALERS IN 
DOMESTIC & FOREIGN 


Wickled Sheep Stiins 


am 300) OD a 























4 Jack Satter, ex-supt. of the H. C. 
Stillman Shoe Co., Lawrence, Mass., 
is now with Bickford Shoe Co., 


~\ Boston. 
4 Ben Bushenbaum, vice-president of 
SOLID LIQUID POWDERED National Hide Co., Ltd., Quebec, will 
STANDARD SM "PUREX" leave at the end of August on an ex- 


tended business trip to Europe and 
BRANDS SMS SMS expects to visit England, France, 
] , ' Belgium, Holland, Sweden, Germany, 
| Austria, Italy, Greece and Israel. 
] [ ) 4 Frank C. Morman is now in charge 


of advertising and sales promotion 


) y a 1 activities for the Chemicals Division 
of Marathon Corp., Rothschild, Wis., 

AVTR {( 1\\\ manufacturers of dispersants and 
4 ‘ other chemical products. Morman 


joined the division as a control chem- 
ist in 1947 and was assigned to the 
sales department on April 1, 1949. 


THE 4 Arthur A. Hall has been named 
sales manager of the Accessory Div- 
T ision of The Norwalk Tire and Rubber 
Co., Norwalk, Conn., manufacturers 
of composition soling with cold rub- 
112°): a MeV, oe 3.420) Bere) i 20) 'F-esle), ber and a complete line of crepe in 
addition to other footwear and rub- 
ber accessories. The Norwalk com- 
pany until recently distributed its 
products through a New York firm 
but has now set up its own sales or- 
ganization in order to contact shoe 
manufacturers directly. 





























4 Sam Schwartz succeeds George 
Carruth as New England sales rep- 
resentative for the Brown Shoe Co.'s 
Air Step Division of women’s shoes. 
Schwartz was formerly secretary and 
treasurer of Schwartz & Benjamin 
Shoe Co... New York City, for 25 
vears, before leaving to help form 
Frosh Shoe Co., Lynn, in 1945. He 
is a member of the Boot and Shoe 


Travelers of New York and _ the 
Schwartz plans to make his first trip 
to the New England territory about 
Aug. 15. 

for the 


a IDIEA THIS 


for Purity — Uniformity — Full Weight 
Specify "NATURAL" 


BICHROMATE OF SODA ier he - 


retired purchasing 
the W. L. Douglas Shoe Co., Brockton, 


BICHROMATE OF POTASH Mass., died at the Laconia, N. H., Hos 


pital recently following an illness. Since 


NATURAL PRODUCTS REFINING co. SS his oe he had lived in na ee 


Harbor, ° H He belonged to the 


























=— 
=— 








904 Garfield Ave. Jersey City, N. J. ———————" Revere Lodge of Masons and the Bay 
State Commandery of Shriners. He 1s 
survived by the widow; a sister, Mrs 
L. L. Hollis of Brockton; and a brother, 
Clarence, of Florida 





WHITTEMORE-WRIGHT CO., Inc. & -~ 


meaOire ESTABLISHED 1908 Ohio 

‘IMnSR 4} : @ Three new directors have been 

AN Compounders and Sulphonators of Oil appointed to the board of The Bear- 
foot Sole Co., Inc., Wadsworth, Ohio. 


for Tanners and Leather Finish Manufacturers a ae: eee ees 2 


E. 

Chandler, vice president of the First 

of. GHA. ave National Bank of Akron; and Timothy 

62 Alford St. Charlestown District Boston, Mass. D. Calvin, the sole firm’s director 


eee PREP ER EE of purchases and industrial engineer. 
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cumstances where an offering is extreme 


; ly attractive in both the price and quality 
aud of the hides 


Generally, tanners’ ideas are around 
16 to 16'4c, selected for 48/50 Ib. good 








Packer hides active; 100,000 
hides sold at '% to 1c higher. 
Small packer market firmer; 
country hide sellers firm on their 
ideas. Further sales of calf and 
kip establish markets. 


Packer Hides 


Upper and sole leather tanners, spe 
cialty tanners and exchange traders all 
were in the market during the past week 
and bought heavily at prices ranging from 

to le higher. depending on 
tot ihe trade estimates 
business at nearly 100,000 
represents another 
active Week 


Of particular interest 1s the fact that 


with the exception of native and branded 
1] 


bulls, every big packer hide selection sold 
time or another 

wht native cows 
quoted in a range of 22 to soc, on a 
Chicago basis, the latter price the result 
of sales trom very light grubbing petits 
Heavy native cows are now 


of 22 to 23e, depending on 


in a range 
22 the take-off 
pomt 
In the steer selections, both 
heavies scored new advances during the 
week, and are now priced at 23e for the 
hghts and 23c for the heavies. Mixed 
packs of heavy and light are nominally 
quoted at 23 to 24¢ and extreme light 
native steers at 28'2 to 29¢ nominally 
In the branded selections, new higher 
levels were registered Butt branded 
steers are now quoted at 19!.¢, with 
Colorado steers pegged at 19e. Branded 
cows are ranged from 20 to 20%c. All 
prices are quoted on a Chicago delivery 


lights and 


basis 


Small Packer Hides 


With new price gains secured in the 
big packer hide market, small packers, 
more than ever, show further determina 
tion to obtain correspondingly higher 
prices for their hides. They not) only 
base this determination on the stronger 
big packer market, but also to the fact 
that the small packer kill continues very 
low, and that supplies of small packer 
hides are scarce. With this in mind, and 
the fact that big packers at the end ot 
each week are in a well sold up position, 
small packers are of the firm beliet that 
tanners will eventually have to turn. to 
them for additional supplies for their 
requirements 

Small packers also hold to their higher 
levels due to further reports of the im 
proved tone in the leather field, especially 
so in sole leather, which has been any 
thing but good for a long period of time 

Most popular prices heard from tan 
ners’ quarters are generally around 19! 
to 20e selected for good qualitv 48/50 Tb 
average weight lots, with sellers’ ideas 
from 20'oc¢, and up 


Packer Calfskins 


There has been a definite establishment 
in this market during the past week 
Heavy sales took place in both the North 
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quality allweight I's and 2’s, FOB ship 
erns and Riverpoints. Packer Northerns, ping points. Sellers, however, still hold 
91, to 15 Ibs., sold at 503gc, with the 
1, Ibs., and under, selling at 60c. Pack 
er Riverpoint 9!4 to 15 Ib. weights sold 
at 40c, with under 9'. Ibs. bringing 50 
Phere was further business in New Ceuntry Calfskins 

York trimmed packer calfskins this week. 

with less money obtained on the lighter Setlers continue to find it difficult to 
veights. Sales were at $3.50 for 3 to 4 locp!e buying interest in this market 
Ibs.. $4.00 for 4 to 5's, $4.50 for 5 to 7's Mas* of the demand has been well taken 
of care of through big packer channels 


to their 17-cent figure, and, in some cases, 
fractionally higher. As in the small pack 
er arket, country hides are still scarce 


$5.10 for 7 to Os, and a steady price 
$7 for 9 to 12's fuices are unchanged, and quoted on 


nominal basis of 25¢ for country un 
trimened allweights, with city untrimmed 
Packer Kipskins veights nominally quoted at 35¢ 
York, trimmed collector calt 
his market was also well established, hi been slightly revised and are 
with sales made at prices ot hig] at $2.75 for 3 to 4’s, $3.05 for 4 te 
7 


yh 
’s, $4.50 for 7 to 9 


side of last week's range. Both Northert ean 


and Riverpoint native big packer ky 


skins sold at 42! cc, overweigh 
with brands bringing 2!cc | 


Country Kipskins 


No trading is reported during — the 
ast we Buyers ideas are generally 
holding around 26 to 28e, but purely on 


Country Hides 


all ( 


Both buyers and sellers are 1m t 
active at the moment, as they continue a nominal basis, for city untrimmed k1y 
to watch for further developments im. the skins and from 21 to 22¢ nominal tor 
hig packer hide market. At the present country untrimmed kipskins. New York 
time, little, if any, aggressiveness on the trimmed collector kipskins are reported 
part of tanners is noted towards obtai at $7 for 12 to 17’s and $8.00 on 17's and 
} 


ing country hides, except in rare cir up 


QUOTATIONS 


Week Avo Month Ago Year Ago 


Native steers ; 1 2 19t, 2s) 
Ex. light native steers y A 
wight native cows 
avy native cows 
Native bulls 
ivy Texas steers 
Light Texes steers 
Fx. light Texas stee 
Sutt-branded = steers 
Colorado steers 
sSranded cows 
Branded bulls 
Packer calfskins 
Chicago city calfskins 
Packer k pskins 
Chicago city kipskins 


HIDE FUTURES 


COMMODITY FXCHANGE, INC., FUTURES MARKET 
Clos Close High Low Net 
Aur Aue. % For Week For Week Chanve 


September 7 ‘ 55 124 

Decembe: 2 fi + 180 

March f 9.85 3 +140 

June 165 
Total sales, 401 lots 





Brokers 


& 


Tanners’ 
Agent Service 


| [ISAACSON-GREENBAUM CO- 
210 LINCOLN ST. pease TELEPHONE 
BOSTON 11, MASS. HUBBARD 0513 


Receiving 














Horsehides 


The horsehide market continues to 
show strength with traders talking a trad 
ing market of $10.00 for trimmed good 
quality 60 Ib. hides, FOB shipping points, 
from Midwestern and Northern produc 
tion. Some talk had still been around 
$9.50 in some quarters up until this week, 
but traders are of a mind that good hides 
cannot be had for less than $10.00 today 
Best quality 70 Ib. hides can be quoted 
higher, up to $11.00 in some cases, depend 
ing upon quality. Fronts are quiet, but 
the market holds well at $7.00 to $7.50, 
depending upon quailty, for good No, 1 
Northerns. Butts, basis 22 inches and 
up, are figured around $3.50, some higher, 
depending upon section and quality 


Dry Sheepskins 


There is nothing new to re: 
strike situation in Fulton County. While 
it looked as if there might be some agree 
ment last week, from present indications 
it would seem that it may be a long 
drawn out affair as neither the tanners 
nor the union want to compromise. Tan 
ners have held meetings but as no joint 
meetings were called, there is very litth 
indication that there might be an early 
settlement. In view of this situation, 
selling quarters here state that they have 


ort on the 


be settled soon, buying interest) would 
develop as tanners would want to have 
some leather on hand. 

\s far as can be ascertained, the hair 
sheep markets are firm at origin although 
in a tew instances shippers have shown an 
inclination to shade their former high 
levels. Brazil cabrettas are mixed. While 
there were reports ot sales of 72/75 
kilos, good northern types, at $14.00. per 
dozen, f.o.b., there have been offers at 
less without interesting buyers. Offerings 
of “specials” at $15.50-16.00. Some indi 
cations are that recent sales did not go 
to Fulton County but to other buyers, 
which may have accounted for the high 
price paid. No advices from the Cape as 
shippe rs teel there is litthe chance for 
business at this time. As they have out 
lets in’ Europe, continue to trade there 
and keep well sold up. Offerings were 
noted of Addis-Ababa_ slaughterers at 
212.00 per dozen, ¢.&.f. Nigerians firm at 
73-73¢ per |b. basis primes for Kanos, 
with usual differentials for number twos 
and threes 

Argentine and Chilean shearlings, on 
spot and for shipment, said to be moving 
very well, both shorts and longs but not 
the mouton types, as the latter seem to 
possibly on account of the price 
differences between buyers and_ sellers 
Wool skins are firm and reports from 
\ustralia indicate shippers have advanced 


be slow, 


pers feel that following recent low levels, 
they should obtain some advances on new 
business. 


Sheep Pelts 


The shearling market holds steady with 
prices figured in a range of $2.25 to $2.75 
tor No. 1's, $1.60 to $2.00 for No. 2’s, and 
$1.30 to $1.60 for No. 3's. There is not 
too much available and packers are mak- 
restricted offerings. Interest is 
spotty The Pacific Coast market is 
quotable around 2.50 for No. 1's, with 
some poorer quality pelts, No. 1's, quoted 
around 2.00. The Interior market has 
held very quiet again with very little 
indication of what might have happened. 
Some indications have been that the sales 
i were steady, but this comment 
based upon definite fact be- 
cause of the lack of any information. 

Pickled skins are very quiet, prices 
holding about unchanged. New produc 
tion skins are unchanged around $10 to 
$11 per dozen, big packer production. 


ing very 


prices 
cannot be 


Reptiles 


Although selective, some 
business possible at a price. The India 
market is firmer and following sales of 
Madras bark tanned whips, 4 inches up, 
averaging 4'2 inches, 70/30 selection, at 


buyers are 


their ideas and local selling quarters have 98e, bid of $1.02 was refused and $1.07 
been unable to get their buyers to meet asked. Shippers claim arrivals are slow 
increases. Peruvian market consider and supplies very short. A sale was 


stronger for slats owing to export made of 4 inches up, averaging 5 inches, 
at $1.05 and $1.07'. bid 


been receiving very few offerings from 
their shippers. who feel that under exist 
ing conditions, it is useless to make any the 
as there is very little chance for business ably 
Some operators feel that should the strike 


demand. Stocks are going down and ship- 70/30. selection, 


MARATAN 











Highly purified lignosulfonate blended 
with vegetable extract for tanning 
shearling, sole, retanned upper and 
mechanized leather. 


x * * 
Available as liquid or powder 
Write for details 


MARATHON CORPORATION 


CHEMICAL ROTHSCHILD, 
DIVISION WISCONSIN 


SYMBOLS 


Co 


QUALITY 


For 35 years the Tannery industry has 
recognized our symbols as 
the emblems of outstanding value} 


DIAMOND <> COMPOUND 


Excels for Undertone removal 











a 
Toning grain imperfections 
e 
Produces Polish and Clean Flesh 


e 
Natural High Finish 
These Specialties - A Super-value Too! 
@ Compound for Wheeling 
& Compound BSA 
Supremo & Compound 
Bretolene « Saxon Oil 


NE SCRYMSER COMPANY 


ESTABLISHED 1874 
LIZABETH , ee a a 


THE MARTIN DENNIS 
COMPANY 


Pioneers in the application of 
Scientific methods to the art of tanning. 


TANOLIN PUROGEN ACIDOLENE 


Albaoil Albatan Alkolene 
Chromol Emulsol Kromoid 
lexol Neetol Neutrolene 


859 SUMMER AVENUE NEWARK 4, N. J. 
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WANT ADS 





ADVERTISING RATES 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the “Situation Wanted” 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under “Help 
Wanted” and “Special Notices” and $1.00 
per inch for each insertion under “Situa- 
tions Wanted.” 

Mini space pted: 1 inch. Copy 
must be in our hands not later than 
Wednesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and ne information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








For Sale 


1-52 inch Turner putting out machine 
1-Used Slocomb staker. 
Address H-s, 

c/o Leather and Shoes, 

300 W. Adams St., 
Chicago 6, Il. 





Help Wanted 

















Special Notices 











. 
Machines for Sale 

1 Brand New Turner 12” Shaving Machine. 
1 Used Woburn Putting Out Machine 64”. 

Address G-24, 

c o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


Wanted to Purchase 


1 Woburn heavy duty Setting Machine 
Type B 72’ 
1 Baker-Layton Double Roll Setting 
Machine 72” 
Must be in good condition 
Address G-27 
ec o Leather and Shoes 
100 W. Adams St., Chicago 6, Ill 


Representation Wanted 


WELL ESTABLISHED Leather Agency wants 
representation for Upstate New York of. effi- 
cient factory making “Calf and Cow Hide 
Leather for billfolds.” 
Address H-6, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 


For Sale 


ONE TURNER HEAVY ROLLING JACK with 
tight and loose pulleys. The machine is in 
A-1 condition, almost like new. Price $350.00. 
Herman C. Moyer, 
R. No. 1, 
Grantville, Pa. 





GLOVE BOARDS .050 CHIP 
42 x 10% $3.50M, Freight Allowed 
SHADUR BOX 
Milwaukee 9, Wis. 








Shoe Superintendent 


WANTED: Superintendent in one of Maine's 
most progressive plants. Administrative and 
producing ability a prerequisite. Only top 
ability will be considered. Wonderful oppor- 
tunity, excellent working conditions, housing 
facilities available. Salary commensurate. Ad- 
dress H-7, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, 


Foreman 


WANTED: Calfskin Finishing Room Foreman 
able to take full charge of finishing room ; also 
able to match shades and familiar with pig- 
ment, lacquer, and other types of finishes. Ad- 
dress G-26, c/o Leather and Shoes, 300 W 
Adams St., Chicago 6, Ill. 


Commission Salesman 


WANTED FOR territory including Maine 

New Hampshire, and Massachusetts to sell 

complete line of shoe buckles formerly dis- 

tributed through jobbers. Address replies 

Precision Shoe Buckles, Inc., 30-32 Spring St 
BE 


Providence 


W anted—Suede Tanner 


EXPERIENCED MAN for goat and sheep 
Must be excellent technician and good produc- 
tion man. Excellent opportunity State age 
and full qualifications 
Address H-9, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Tl. 


Tanner 
SPLENDID OPPORTUNITY for fully capable 


Side Upper Leather Tanner in Canada. Must 
be well qualified 
Address H-4, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, IIL. 





LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 


Tannery Finishing Foreman 


WE ARE SEEKING a high grade man who has 
full knowledge of all finishes and their appli- 
cations to supervise and direct all production 
in our dry departments. Must have thorough 
background of experience with leather. Do not 
answer unless qualified to work with and be 
able to train employees. Must be able to accept 
responsibility. Midwestern concern 

Write full qualifications and past work his- 
tory and furnish references. Salary. 

All replies confidential. 

Address H-5, ¢ 0 Leather and Shoes, 300 W. 
Adams St., Chicago 6, II. 





Situations Wanted 








Lasting Room Foreman 


SEEKS POSITION where thorough knowledge 
of all lasting room procedure is appreciated. 
Handles help well. Keeps production rolling 
under all sorts of conditions. Address G-9, ¢/o 
Leather and Shoes, 300 W. Adams St., Chicago 
6, Ih. 


Shoe Factory Superintendent 


4 GOOD MAN available with best of refer- 
ences. Knows all types of women’s shoes and 
can get the work out 
Address G-10, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 


Leather Salesman 


YOUNG MAN with four years sales experience 
on calf and side leathers seeks position with 
opportunity. This man has excellent back- 
greund, appearance, and Address 
G-25, c/o Leather and Shoes, 10 High St., 
Boston 10, Mass 


references 


Supervisor of Splitting 


RELIABLE, EXPERIENCED MAN desires 
position as supervisor Lime or bark tan, 
whole hide or side machine. Best references 
Address H-10 
co Leather and Shoes, 
300 W Adams St., 
Chicago 6 i 


Packing Room Foreman 


EXCEPTIONALLY ABLE packing room man 
available. Knows his job thoroughly and can 
really produce. This man can save you money 
while turning out good wor 
Address G-13, 
c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill 





A PLACEMENT 
BUREAU 


for Salesmen, Superintendents, 
Foremen, Chemists, Sales Man- 
agers and others. 

We have positions open, also 
qualified men for positions you 
may have open. 


AL HOWE SERVICES, Inc. 


(4 Management Service) 


5629 W. 63rd St., Chicago 38 
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with sellers asking $1.10 and higher. Very 
small arrivals of cobras and while there 
is interest, difficult to confirm sales due 
to lack of offerings Vipers are also sal 
able but not at the prices asked by ship 
pers 

Calcutta bark tanned whips, 4” up, 
averaging 4 inches, 60/40 selection, 
sold at 60¢ and 65/35 selection, at 62c 
Alum tanned water snakes, 3 inches up, 
averaging 3'4 inches, sold at loc. Further 
interest in the large sizes but few offered 
though shippers are soliciting bids fot 
the small sizes and not much interest 

Ramgoidie lizards, 12 inches up, avert 
aging 14 inches, selling at 18¢ an inch 
Calcutta oval grain lizards, 40/40/20, 
offered at 26'2-30c, 3 to shippers, 
and buyers ideas around 25c¢. The season 
is about closed for Siam skins with re 
ports that local tanners have been paying 
higher prices for chouyres, heavyweights, 
than indicated by buyers here. Not many 
offerings recently received of either aers 
or chouyres, except small sizes. Bids 
of 90¢ refused for Siam crocodiles, 12 
inches and up, averaging 18 inches. Siam 
ring lizards held at &5-90c, 
ment and shipper. The Argentine seasot 
is about to open but collectors somehow 
holding back offerings as they are of the 
opinion the market may go higher, being 
encouraged by conditions in the U.S 


as to assort 


especially for back cut lizards thor 

there was a report that a spot lot of 
ampalaguas sold at $1.40-1.45 and that 
asked for shipment, most sellers state that 
shippers ideas are higher and that they 
could do business around $1.40-1.45, Some 
buyers have been using these skins as they 
have been unable to get back cut lizards 
Brazil market slow and nominal. Buyers 
slow to operate in back cut tejus due to 
dithculty in getting exact sizes as skins 
have been coming in over-stretched 
Giboias mixed with various prices heard 


Deerskins—Pigskins 


Brazil 
late sales about cleared available holdings 
and few offers now being received. Last 
confirmed sales figured 62c basis manu 
facturers, and this is top for the present 
as buyers unwilling to better this price 


‘jacks’ are in tight supply as 


Few offers of New Zealand deer but 
sellers indicate ideas of B80-85c per Ib 
Relatively few offers being received from 
Brazil of peccaries with trade of the 
opinion Europe may be buying as shippers 
show little anxiety about the U. S. situa 
tion. Bids being asked on spot lots 
Manaos greys and blacks. Northern 
Paraguay carpinchos sold $2.10-2.15 ¢.&t 


Goatskins 


There is limited buying by U. S. tan 
ners. Despite this lack of business, how 
ever, sellers at markets of origin hold 
to firm levels, as European buying keeps 
the market pretty well sold up 

In the India market, Amritsar types 
are firm with sellers asking $12.00 to 
$12.50 per dozen ¢.&f. for 1200 Tb. skins ; 
tanners have lower ideas of price. South 
ern India skins are held at $12.50 per 
dozen ¢.&f. for salt cured 1.70-180 > Ib 
Coconadas and Deccans. Sales in the Cal 
cutta market are reported at 60 pence for 
Mozufferpores and 57 pence for best 
Patnas with Europe doing the buying 

Sales of Bati skins took place at $15.00 
per dozen c.&f. for prompt shipment. One 
shipper is asking $15.25 to $15.50 for 
further business. Other shippers report 
difficulty in getting $14.75) per dozen 
c&f. for shipment. Last sale ot Addis 


42 


\baba skins took place at $10.75 dozen 
c.&f. Some Mogadiscos sold at $12.00 per 
dozen c.&t 

Shade dried Kenya and Tanganyika 
skins are quoted $13.00 to $14.00) per 
dozen but tanners talk the market 
on a lower level. Red Kanos skins firm 
with Europe paying $1.45 to $1.50) per 
Ib. c.&t. basis primes according to ship 
pers 


East Indies 
Amritsars (1,200 Ibs.) 
Patnas 11.00 
Mozufferpores 11.50-12.00 
Dinajpores 14.50 
Caleutta Kills 13.50-15.00 
Coecnadas 12.50-12.0) 
Deceans 12.50-13.00 
Kristnas 


12.50-13.00 


Nominal 


Chinas 

Szechuans 1.10 
Hankows 90-95 
Chowchings Nominal! 


{fricans 
Casablanca Nominal 
giers 13.00 
Nigerians 1.402150 
Mombassas 13.00-13.50 
Marakesh Nomina! 
West Province tex. It DH-5T 
Port Elizabeth tex. It.) 5 


Mochas 

Perberahs (shipment 
Hobediahs (shipment) 
Sati 


Addis-Ababa 


Latin Americas 


Mantazas, etc. (flat) f.o.b Nominal 
Oaxacas, f.o.b. Nominal 
Barquistmetos . 54455 
OE esacicrscei : 54-55 
Maracaibos Nominal 
La Guayras . Nominal 
Rio Hache Nominal 
Bogotas Nominal 
Jamaicas Nominal 
Haitians 71-7 
Santo Domingcs 

Brazil (Cereas) 
Pernambuco 

Bahias ; 

Cordovas ‘8 kilos average) 
Pampas ....... . is 
Paytas ... 


Nominal 
Nomina! 
Nominal 

69-70 


Pampas 69.70 


Illinois 


@ Moran Shoe Co., Carlyle, plans to 
hold an open house in its factory 
probably on the first or second Sat- 
urday in Sept. 


Wisconsin 


@ Freeman Shoe Corp., Beloit, now 
has a jodhpur line retailing at about 
$20. It is in the regular line as an in- 
stock-item. 


@ Lake States Footwear Co., Mil- 
waukee, manufacturers of the Banff 
boot, is sending illustrated circulars 
to volume buyers throughout the 
country. The circulars show five of 
the firm’s styles in women’s ski boots 
and stadium type boots. 


Missouri 


@ The “K” unit of the St. Charles 
plant of International Shoe Co. was 
closed for about a month beginning 
July 22. The unit produces men’s 
McKay shoes. The Welt and Padiflex 
units in St. Charles will not be af- 
fected by the lay-off. 


Allied Chem‘cal & Dye Corp., 

Solvay Sales Division 
Amalgamated Leather Cos., Inc. 
American Cyanamid Co., Industrial 

Chemicals Div. Front Cover 
American Color & Chem. Co., The 37 
American Extract Co. 36 
American Hide and Leather Co., Back Cover 
Apex Chemical Co., Inc. 34 
Atlas Refinery, Inc. 27 
Barium Reduction Corp. 26 
Borne Scrymser Co. 40 
Calzado y Teneria 30 
Champion Paper & Fibre Co. 16 
Clinton Industries, Inc. 34 
Coes, Loring, Co. 35 
Colonial Tanning Co., Inc. a 
Commonwealth Color & Chemical Co. 28 
Dennis, Martin, Co., The ' 40 
Dow Chemical Co., The 7 
DuPont, E. |., de Nemours & Co., Inc., 

Grasselli Chemical Dept. 5 
Eberle Tanning Co. 33 
Fromer, George, Co. 28 


Gallagher, Paul, & Co., Inc. 37 
Griswold, George H. 4\ 
Howe, Al, Services, Inc. 4) 
Huyck, F. C. & Sons 36 
International Salt Co., Inc. 23 
Isaacson-Greenbaum Co. 39 
Leatex Chemical Co. 35 
Lincoln, L. H., & Sons, Inc. 35 
Marathon Corp. 40 
Marden-Wild Corp. 30 
Mutual Chemical Co. of America 17 
Natural Products Refining Co. 38 


Pacific Coast Borax Co. 30 
Phillip Bros. Chemicals, Inc. 31 
Quirin Leather Press Co. 42 
Remington Products Co., The 27 
River Plate Imp. & Exp. Corp., The 38 
Robeson Processing Co. 37 
Socony-Vacuum Oil Co., Inc. 15 
Standard Dyewood Co., Inc. 32 
Stehling, Chas. H., Co. 3 
Taber Pump Co. 37 
Trask, Arthur C., & Sons 16 
Turner Tanning Machinery Co. 21 
United Shoe Machinery Corp. 2, 13 and 43 
Virginia Chemicals 29 
Wolf, Jacques, & Co. 32 
Whittemore-Wright Co., Inc. 38 
Young, J. S., Co. 29 





HE only suc- 

cessful press 
that prepares 
Sole Leather for 
drum tanning, 
extracting and 
oiling. 

Also prepares 
both bark and 
chrome tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 
Olean, New York 


WRINGER 
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When the Box Is Opened... 


Does the Finish Help the Sale? 


HIGHLY competitive selling conditions require that you 


give your shoes every advantage. Match the style and fit 


f of your shoes with a finish that does them justice — 9 
finish that appears as smart in the retail shop as when it 


left your packing room. 


fi Time takes a toll of finishes unless formulas are cor- 

rect for every run of leathers. Periodic checks by the 

United Finishing Specialist help you provide the perfec- 

PRODUCTS OF 


B B CHEMICAL CO. 


FINISHES FOR UPPERS : en aA 
BOTTOMS © HEELS * EDGES your finishes ...phone for a United Finishing Specialist. 


tion of finish your customers appreciate and expect. If 


you have a finishing problem... or want to improve 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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MOST FOLKS WOULD 
RATHER WEAR- 
FOOTWEAR OF LEATHER 










We tan and recommend Rosebay Willow Calf... 
Black Princess Calf... Sport Willow Calf... 
Royal Black Calf . . . Royal Side Leather .. . 
Empire Kips and Sides . . . Outing Elk... 
Crushed Calf... Titan Kips... Ooze 
Suede Calf .. . Amerigrain Elk Sides... 
Colored Willow Calf = 








AMERICAN HIDE and LEATHER COMPAHY, K BOSTON 








